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Landing page

• A standalone web page, created specifically for the 
purpose of a marketing or advertising campaign. 

• It is where the visitor “lands” when they click on a 
Google Adwords or similar. 

• Landing pages are designed with a single focused 
objective – Call to Action, to convert customers or 
generate leads.



Landing page



Homepage vs. landing page



How to use landing pages for 
startup experiments?





Example: Buffer



Key Metric

Conversion rate: number of conversions / total visitor



How to design an 
effective landing 
page?















The headline / 
one sentence

Subheading / 
Solution description

The photo

Call to 
Action



Sign up now



Landing page assignment marking criteria

Graded Items Weight Expectations for a 
High Distinction

One sentence 30% • Short, precise and catchy 
version of your value 
proposition. 

• A single sentence that 
captures the essence of 
the solution

• Targets a specific 
audience (customer 
segment)





Landing page assignment marking criteria

Graded Items Weight Expectations for a 
High Distinction

Solution Description 20% • Provides an easily 
understandable and 
jargon-free description 
of how you deliver your 
solution.

• The description is framed 
from your users’ point of 
view. 





Landing page assignment marking criteria

Graded Items Weight Expectations for a 
High Distinction

Photo 20% • Shows the solution. 
Showing a photo of your 
technology or your 
product is not enough.

• The photo should be an 
emotional projection of 
value proposition 

• Targeted specifically to 
your customer segment. 

• Shows how your 
solution will change 
people’s lives, e.g., 
making them happy, 
healthy etc. 





Landing page assignment marking criteria

Graded Items Weight Expectations for a 
High Distinction

Call to action 30% • Catchy and specific. 
• Action-oriented and 

makes you want to 
engage. 

• Short phrases that go 
back to your value 
proposition. 





Tips for 
building good 
landing page

Simplicity: specific & catchy

Targeted audience

Projects the value proposition: make your 
offering so compelling that your 
customers cannot refuse

Inspires a specifically relevant action



Thank You!


