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• Gross value of the digital economy (2022): RMB50.2 trillion, 41.5% of national 
GDP, accounting for approximately 77 percent of overall GDP growth.

Development of Digital Economy
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• Gross value of the digital economy (2022): RMB50.2 trillion, 41.5% of national 
GDP, accounting for approximately 77 percent of overall GDP growth.
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E-Commerce development

• In 2022, China remained the 

first of global e-commerce.

• Total annual e-commerce 

transaction value is greater than 

that of the United States, Japan, 

Germany, the United Kingdom 

and Korea combined.

• Online business owners grew 

from 7.9 million (2008) to 87.5 

million (2022)
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National Policies

• 2014: E-commerce to the countryside to promote rural economic 

development, alleviate rural poverty and reduce rural–urban disparity.

• 2014: Actively Promoting the ‘Internet +’ Action”

• 2015:“Poverty Alleviation through E-Commerce”

• 2016: “Several Opinions on Deepening the Reform of the 

Commercial and Trade Circulation System and Accelerating the 

Development of E-commerce

• 2017: ‘No.1 Central Document’ dedicated an entire section to 

accelerating the development of rural e-commerce.
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National Policies (cont.)

• 2017:“E-Commerce Law”

• 2018: central government plan for the implementation of rural e-

commerce development.

• 2019: to support the innovative development of e-commerce platforms, 

encourage the development of rural e-commerce

• 2020: to promote the integration of online education and e-commerce.

• 2021: to support integrated development of online and offline 

integrated development and promote the development of digital 

consumption.



Sub-National/local Policies 

Policies vary from one 
locality to another

County-level 
governments are 

encouraged to devise 
specific policies to 

promote local e-
commerce 

development.

Compatibility with the 
existing conditions

Clear focus on rural 
e-commerce 
development
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• Sub-National/local Policies: Wuyi County, Zhejiang

• Mountainous, poverty-stricken rural county 

• Transformed by e-commerce: 2018 GMV RMB 11.6 billion

• Form designated organization

• Recruit full-time staff

• Provide support and service to
startups;

• Popularize the idea of e-commerce

• Promote champions

• Identify projects
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Infrastructure Digital finance Balancing goals Work in synergy

Policy implications

Digital payment 
methods; digital 
lending and 
insurance; credit 
rating, etc. 

Combination of 
grassroots organic 
growth and 
supportive 
government 
policies. 

Stable and 
affordable internet 
access, convenient 
parcel delivery and 
logistics services

Growth and risks, 
innovation and 
stability, 
expansion and 
competition…
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