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Cross-border E-commerce IPR Infringement Risks

S B AR PUR I IFE R LE KBS ? What kind of risks?

Y &1 R BE Platform Complaints Risk

« ERNATEERTDEFEEMN], AT RESEREL3,
e 130 million in Youkeshu company’ s fund was frozen due to
alleaed violation of Amazon platform rules.

IFIARBE Litigation Risk

e EEEFGreer, Burns & Crain, 7E2020%F 2t & i 7 243F1F1A
KT 2.25 525 MK A F15900) M o
e The US law firm, Greer, Burns & Crain, Initiated a total

of 243 lawsuits in 2020, shutting down 22,000 seller
accounts and 5,900 websites.
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Cross-border E-commerce IPR Infringement Risks

IEH R PR IIFERBLE X B& ? What kind of risks?

 fEESIEHRE T B, GBC (Greer Burns & Crain) i
:Keith (Keith Vogt, Ltd) . HSP (Hughes Socol:

EPlers Resnick & Dym, Ltd.) . David (David:
i Gulbransen) &3 H 1R =R W 3 55 BT AR AE
| CHRFT R R . f
: In cross—border e—commerce circles, US IP law:
: firms such as GBC (Greer Burns & Crain),:

We're all about IP

oy
 — )
@
A\:\‘y

:Keith (Keith Vogt, Ltd), HSP (Hughes Socol Experienced GBC lawyers innovate for clients, P
‘D3 . : £ 1 anticipating the potential effect of important —
: Piers Resnick & Dym, Ltd;,) and DaVld: (D?;Vld : patent, design patent, trademark, trade secret and —

: Gulbransen) are known as “black law firms” or: copyright decisions, rule-changes, and legal

L 785 ohi £i ” : reform. Intellectual property needs to maintain its

: 1shing 1irms . : value in an ever-changing and rapidly evolving

: global marketplace.

CRAAZHRTE)BGBC, 4. BER. BER

BT ¥ FFLGBCRRIFRANER :

EThe most well-known law firm is GBC, Whichg
Ehas been instructed by brands such as Levi’s,g
: Burberry and Meeker to sue infringing sellers.:
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Cross-border E-commerce IPR Infringement Risks

\ 4

PSR B B AR PRI IR E R EE )UBE ? What kind of risks?

1T 51 KBS Risk of administrative penalties

s BIRIEIRBURYIB SR T IR BRI b T3 AT B AL
-Ii:ﬁ y%/—\l;é o
* In the case of cross—border transportation of infringing

goods, the customs authorities issued a decision to
confiscate the infringing goods and impose a fine as an

administrative nenaltv.

=3P 3B KB& Risk of criminal offences
o 1™ E ] BEAY R IRFERUOR SR - A AL T, FRAL T 4

* Seriousness may constitute an intellectual property

offence — sentenced to imprisonment and a fine
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Cross-border E-commerce IPR Infringement Risks

> BB IR ELER G

» Risks of criminal offences in cross-border e-commerce intellectual property

> ZIBERFZAIESE Crimes against intellectual property

e Fa I SRR AR IPEIL, REFRBTA NFA],  JEEAH
FNVR AL, AR ICIE S0 RR P A& B Fe A JR P B A N6
Wi, EET AR REE BT ERIT N,

It refers to the violation of intellectual property protection regulations, the illegal
exploitation of intellectual property rights without the permission of the owner of
intellectual property rights, infringement of the state order of management of
intellectual property rights and the legitimate rights and interests of the owner of

intellectual property rights, the amount of illegal income is large or the
circumstances are serious.
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Cross-border E-commerce IPR Infringement Risks

> BB AR EL RN

» Risks of criminal offences in cross-border e-commerce intellectual property
;»}%%E%Nﬂﬁ?ﬂﬂ%ﬁ%%%@ﬁ%ﬁ%ﬁ,ﬁﬁﬁ%ﬁ%%@jTﬂmﬁﬂﬂ%%%ﬂ

2.

The current international attention to the criminal protection of intellectual property has
increased significantly and many countries around the world have established criminal law
protection systems for intellectual property.

R SRE. ZEE A H A5 E S A R AR e R R B R AR AR SR S N AR SR B I DA

For example, China, the United States, the United Kingdom and Japan all provide for the
corresponding offence of trademark counterfeiting and the criminal liability for it in their
trademark laws.

X TR RS B, HE. 2EH. ZE. BE. ARG ZETFNETIE 17N A& K =
it

In terms of the protection of patent rights, China, the United States, the United Kingdom,
Germany and Japan all provide for criminal liability in their patent laws.
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Cross-border E-commerce IPR Infringement Risks

> BB IR ELER G

» Risks of criminal offences in cross-border e-commerce intellectual property
TWH T B2 {14 Criminal liability: imprisonment or fine

> Blan: #EFHE, NREXITTENRGHTEN, FT450005F i€, EERLEBETIRRT, SEns
IX70005 %73,

For example, in Korea, infringement of computer software is punishable by a fine of 50 million won, or up
to 70 million won in the case of repeat offences.

7EUEd, BEARTLAFAIRSSFRNERE R=2005#iE=/RTHE

In Israel, offenders can be sentenced to up to five years in prison or a fine of up to NIS 2 million.
ZENREIE, BRIEFENHSTIRSNHX10FLL LR 257 T

US copyright law provides for penalties of up to 10 years in prison and fines of up to $250,000 for those
involved in the offence.

FEEME, NEEEFITNERIN, REEMRAFIIMERELRE, INELDIFLUTERESHINS,
N _EFL,

Germany provides for a penalty of up to one year's imprisonment or a fine, or both, for anyone
who uses his invention without the permission of the patentee outside the context of a statutory
licence.

il

V. VYVVVY 'V
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Cross-border E-commerce IPR Infringement Risks

> B 1m B R AR FEBUSIZE B Types of Cross-border E-commerce IPR

> % F{24X Patent Infringement

FRAN{24X Copyright Infringement

4733 Q424X Parallel Import Infringement

> B FRIIR X Trademark Infringement
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Cross-border E-commerce IPR Infringement Risks

> B B A AR AR R R

» Types of cross-border e-commerce IPR infringement

> EF{EM Patent infringement

> HXEEELBZHWL%X%PC%EHEI%E’J XA RE R IE MM A R — %FIJSU’-“F X
L XHiEE T RRARIENRE, FEHE—ENBERAFEXF—MEERE, BREER
- NRBARIEE—RBER T ARBTEEFRAFRI A 86 F LASLHE
: » A document issued on application by a governmental authority or a regionalg
. organisation representing a number of countries, which documents the content of an :
invention and which, for a certain period of time, creates a legal status whereby the:
patented invention can generally only be implemented by others with the permission
of the patentee. :
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Cross-border E-commerce IPR Infringement Risks

> B B A AR AR R R

» Types of cross-border e-commerce IPR infringement

> .............. SREW Typesofpatents
> EANMEEARBNEREARAENE

- > The types of patents vary from country to country
> ERDRAER (EE) ok ﬁ%#*ﬂ%ﬂ%imlﬁﬁﬁﬂ :
> Classification in some developed countries (USA): patents for inventions and designg
:  patents. :
> EHREEFERRES: KBPEF . STAFEREFANFMINISITER; :
> In the Chinese Patent Law there are: invention patents, utility model patents and designg
. patents.
> EEBEFEPNES: MATH (BHTKRENABPERN) | SHEFR (BT XER
L BERER) | MGHER. ;
: » There are provisions in the Hong Kong Patent Law for standard patents (equivalent tog
. invention patents on the mainland), short-term patents (equivalent to utility model patents :
on the mainland) and design patents. :
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Cross-border E-commerce IPR Infringement Risks

> BiE B E AR SN R
» Types of cross-border e-commerce IPR infringement

> E 2B Types of patents

> REAEF--GIIN: KT IR

: » Patents for inventions - e.g. invention of the telephone

> W@ BENEEHBUHETRENFNRAST R

» New technical solutions for products, methods or improvements thereto

> SIS ER -GN : B ERIEMA RIESMIELE s SN

: > Design patents - e.g. to make a telephone look like a cartoon or an animal

> BENTRNERK, ERFEESUREESER. BRNESMEENEEER!

 HETF ISRt ;

: > A new design for a product that is aesthetically pleasing and suitable for industrial

. application in terms of shape, pattern or a combination thereof, as well as the:
combination of colour and shape or pattern :
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Cross-border E-commerce IPR Infringement Risks

> B B A AR AR R R

» Types of cross-border e-commerce IPR infringement

> gﬂ* 8 Types of patents

> hENSSAFRER--FIN: KA TEXEE

» China’s utility model patents - e.g. the invention of the wall phone :

> IAMERENTmOEIR. HEEEESMiRHINETIANHRNERAL R 7|<q

: > A utility model is a new technical solution for the shape or construction of a

. product or a combination thereof, suitable for practlcal use. :

> EPERFLIAFREIAFTEZCLRFTE, FLMKREE, ZARIE, R,

- EATHHAM. VM. BERBESENEFF~RB/NLEE :

> The granting of utility model patents in China is not subject to substantive :

:  examination, and the procedure is relatively simple and inexpensive, and is :
therefore suitable for small inventions in tangible products such as dainE

:  necessities, machinery and electrical appliances
> BYTFEENABEEFR Equivalent to a US patent for an invention
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Cross-border E-commerce IPR Infringement Risks

> BRI

Paten Infringement

> ERABNEAIMRITENN, ALEENERRAHN
The red one on the left has design patent, the white one on the right
is home-made by the merchant

> 1HE : REESHRN~mIBRNDG ?

Do you think that the merchant's products infringe?
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Cross-border E-commerce IPR Infringement Risks

> L2 A Patent Infringement

> GER  NMEPSMNRIEITEF Answer: No
EQR: \BEFREZARAE, IMNEZFRRKX

Keypoint: Large differences in appearance from

the general consumer's point of view

> 1LIEIR . Af--[A¥ shape: square - round

> 2B HE&-4f color: white - red
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Cross-border E-commerce IPR Infringement Risks

> LR A Patent Infringement

> BB RXRENN, AURRREFHN
» The one on the left has invention patent, the one
on the right is home-made by the merchant

> 15 RREF/HRNTRSFRNG ?
» Do you think that the merchant's products
infringe?



.l 01. B B RS AR FE AL RN IR

Cross-border E-commerce IPR Infringement Risks

> LR Patent Infringement

> &8 . 2N Answer: No

2R TR RRNFZRBPRFER A — ST
Keypoint: Inconsistencies in the features of the claims
in the patent

> WMRDNAMEBERBPFEETE Y, NAAIER

> Infringement if the features in the claims are

identical
> MENFBEKRBRFAEALA—E, WIRIJERHLIR
3

> If the features in the claims are inconsistent, may

no infringement.
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Cross-border E-commerce IPR Infringement Risks

> LR Patent Infringement

> HARKFIERE ? What is a patent claim?

RAEXRBEHIBERBER MR HIEX M

Patent claim is an application document that must be filed to apply for a patent for an invention
ERXKBEINERFIFNAE, BEEEENZEZEYN, EHEZEINZL, BEHEEFRFPEER
SERRBEN,

It is the content of the patent for the invention claimed to be protected and has direct legal effect. It
is the core of the patent application and an important legal document for determining the scope of

patent protection.
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Cross-border E-commerce IPR Infringement Risks

> LR1Z A Patent Infringement

> WowWeezs HItEFI5HHEY R L L HK (5

» WowWee educational toy - finger monkey is
copied by many sellers

> WowWeeRFT R ARINITH), #BiZ1000% ik E
B, TE#SEH A AW .

» WowWee launches anti-infringement campaign,

more than 1,000 AliExpress and Amazon

sellers become defendants

> BRI TIMIZITEFI Infringement of design

patents
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Cross-border E-commerce IPR Infringement Risks

> LR Patent Infringement

HRAX

RPN RARBEUEMENERERIE, WHE.
He. BR. 8. SEERRITEVNREF
Copyright.

Protection for creative works and expressions,
such as books, fiims, patterns, music, paintings
and computer software
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Cross-border E-commerce IPR Infringement Risks

> hRA{Z X Copyright Infringement

MR (ZE) -

XREHEPEEN, SEmeIEERE, REFEEELEMFME, RINBD™~
&,

Copyright (Copyright).

Adopting the principle of automatic acquisition, copyright arises when the
work Is created, provided the conditions for a work in law are met.

WF AT A RIEXNE@mARINEH T RIS, BEECARRN=ERNEEFHF.
A rights holder may apply to register the copyright in a work, but registration
IS not a legal requirement for copyright to arise.
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Cross-border E-commerce IPR Infringement Risks

> LR1Z A Patent Infringement

> /INERET 2 Peppa Pig case

> BRAERBFEBMERT, HEOHE “DME
i7" EREH, HSBEIAENRILT 1
JRBL, & HIE 15 Tm AR

» A merchant who sold toys bearing the image

of "Peppa Pig" without obtaining authorisation
was found by the court to have infringed the

copyright of the work and was eventually fined

150,000 RMB.
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Cross-border E-commerce IPR Infringement Risks

> LR Patent Infringement
> ‘VEBIR” f1 “PEN” £ “Cars” and

“Minion” case
> O ZEEEEEH—MRIGEHRGRENA “RELDR™ M
NN FRBIERME SR

» A shipment of coated fabric for export to Colombia was
printed with cartoon images such as "Cars" and "Minion".

> ZMREFEEBRAFA, EREAHRREESNRER
EHARAREEM LBAF RELDR” BBIEREIFN
AJ U R 4R e i ) A IRTHE A | «Pifar §E» 3d
N NTERZAERLHY B89 -

» The copyright owner confirmed that the above coated cloth
with the relevant cartoon image was an infringement of the
copyright of the "Cars" cartoon image of the United States
Disney Company and the copyright of the 3d “Minion”
image of the Universal City Studios Ltd.

> R T BRI AL S sk AT BUE TR RE -

» The Customs issued a decision to confiscate the infringing
goods and impose a fine as an administrative penalty.
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Cross-border E-commerce IPR Infringement Risks

> LR1Z A Patent Infringement

>

>

RS X LEGO case
BRAERPNEERNNERAT, EF RS HERKR
BrFm, R mBHETHEE, SREFAR
m3{Z& T,

The merchant made unauthorized copies of LEGO
building blocks and sold them under the brand
name "LEGO Puzzles", involving an amount of
more than RMB 300 million.

ZEE, "KH ZRMEERSWMEERERE,
EIAHAEE, MERERIXE,

After identification, a number of toys of "LEPIN" and
Lego toys are basically the same, the catalogue is
also the same, belong to the act of copying

HRM PR IEZ= VR - - AL B HAGER6 5, FH4b
51490007 7T,

Convicted of copyright infringement - sentenced to
six years in prison and fined RMB 90 million.

2660
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Cross-border E-commerce IPR Infringement Risks

> hRA{Z X Copyright infringement

> RIEMEFZENR

» Infringement of online literary copyright case

> REZERANTFH, EHEERNSRZERIEZAPP
SIZ‘*J:F]%F'TM 111‘2“ jz?—ﬂznn, # \_-l'

 FERFESFSNEF,

> Wlthout the permission of the copyright owner,
they provided infringing online literary works
to users on the free reading app platform
operated by them, and made profits through
advertising and paid reading.

> MpRIBEENGE, HTiE+aHIRER

» constituted copyright infringement and was
sentenced to a fine + a term of imprisonment




.l 01. B B RS AR FE AU AR IR

Cross-border E-commerce IPR Infringement Risks

> IR {Z4X Copyright infringement

>HEEGNARE R ZE Sale of infringing and
pirated books

> EEREEERANTA, Wi TFHENENER
E+68%Fh . 93047544

» Wang purchased 68 types of infringing pirated
books, 930,475 copies, for sale without the
permission of the copyright owner

> ZIEZERERIENERESS59F ., 92931448%, /518
T MEIXTIMEE,

» Commissioned Li to print 59 types of infringing
pirated books, 929,314 copies, which were later
sold to the public through the Internet.

> FI R SRICEENRTE: Si+aRAER

» They were convicted of copyright infringement: fine
+ term of imprisonment
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Cross-border E-commerce IPR Infringement Risks

> HRAZ X Copyright infringement

> RIBEAMEmEBIENR
» Copyright infringement of film and

television works

> BRAZEREBAILEREY, FERED
B 9404 A5 RTT

» The infringers pirated and distributed
413 movies, with proceeds of more than
RMB 4,404,000 respectively

> MpRIBEENTE, HILEHERN S
5505573,

» Constituted the offence of copyright
infringement and was sentenced to
imprisonment + a fine of RMBS5.5 million.
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Cross-border E-commerce IPR Infringement Risks

> HRAZ X Copyright infringement

> BIREERIEREBERZE

» Copyright infringement of musical works

> REZERANTFE, EEBM L THRARESER
Efm, EHEERN “"DIERMN” EREEZK
Ir B T EARSS o

» Downloading a large number of musical works
on the Internet without the permission of the
copyright holder and providing online listening
and downloading services on the "DJ Music.
com" operated by him.

> USIEEER RIS B HIER +fi %

» Sentenced to imprisonment + fine for
copyright infringement
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Cross-border E-commerce IPR Infringement Risks

> IR {Z4X Copyright infringement

> BEFHEREMAZZEAERR

» Producing and selling of counterfeit signed
works of art

> IEFAFMEREREFTHAFRREINTX
EAREm, EHAETHINERRE, TRERSH
30005R 57T,

» Wang and others produced a large number of
calligraphy and art works signed by famous
artists such as Qi Baishi and sent them to
auction houses for sale or sold them directly,
involving an amount of over RMB 30 million.

> USIEEER A G HER +H L5 =

» Sentenced to imprisonment for copyright
infringement + fine
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Cross-border E-commerce IPR Infringement Risks

> HRAZ X Copyright infringement

> 1 EHFEINZEY Computer software infringement cases

> MERNEERAEK: ENRAREH T, MASERARFTINERET
SRR A, HAEELE™ . HEN~mPHITER.

» The copyright owner of the software claimed that the infringer had used a
departing employee of the copyright owner's company to obtain the
copyrighted software without his permission and to use it in the products it
manufactured and sold.

> ERAFaARRNITENRESRAAZESENB PR SERIEHE,
FHENRI TR RGFEFEMB AR,

» The computer software embedded in the infringer's product is
substantially similar to the copyrighted software of the right holder and
there is a possibility of access to the software due to employee turnover.

> HALR: FLEEN, BLER, ABEEFIRERSEFZHEIT5057T,

» Judgment: Cessation of infringement, apology, and compensation for
economic loss and reasonable expenses totalling RMB500,000.
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Cross-border E-commerce IPR Infringement Risks

> AR I{ZE X Trademark Right Infringement

> BIRER—EIURSEBRBEPAIRFERENRAN “ENEX" .

» Trademark infringement has always been a "high risk area” for IPR
infringement in cross-border e-commerce.

> FUHERER, ABERESHD, REEHFNNFRESETHAEENTREEN
95%LA L,

> Statistics show that trademark infringement has accounted for over 95%

of all infringing products in cross-border trade.
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Cross-border E-commerce IPR Infringement Risks

> AR I{ZE X Trademark Right Infringement

X BB SR FAR S R ESORA R e M AR

ETrademark rights. _
ESigns of a commercial nature distinguishing between
édifferent sources of goods and services :
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Cross-border E-commerce IPR Infringement Risks

> BRFRZE AR Trademark Right Infringement

AR R R

: Principles of trademark acquisition

| L R

: principles of Acquisition of Trademark Use :
 XEXBEEiRE HEEERN
EARERERNZEFHIAARENKRIBEERHIRES
EHRRESER, IR EIEREE RN
Eanz 3 ;
: The United States has adopted the principle of:
: acquisition trademark use
: The doctrine of acquisition by use means that a:
- trademark right is acquired on the basis that the :
‘mark is actually used in commerce and that :
‘registration is only prima facie evidence of:
: entitlement to the mark. :
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Cross-border E-commerce IPR Infringement Risks

> BFRZE X Trademark Right Infringement
RIS B
: Principles of trademark acquisition
25 AERASE
principles of Acquisition of Trademark registration
o E SRE A 2 A B g
SEMEBS RN 28R R G R RIEE AR TEE ESB AT
. REMANBRARER SR
DIMBEBRERNAEZIFABIEREER, EZEUNRBETZEM:
E, ;
:China has adopted the principles of Acquisition of Trademark§
 registration :
EThe principles of Acquisition of Trademark registration means that the
: basis for obtaining trademark rights is the approval of the trademark :
Eadministrative department for registration, and unregistered
: trademarks cannot enjoy the protection of trademark rights.
: The principle of acquisition of registration is prone to induce bad faith :
Eregistration of trademarks, but the advantages of this principle lie inE
: security and efficiency. :
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Cross-border E-commerce IPR Infringement Risks

> BARUZ R Trademark Right Infringement

- AREYFIE Types of trademarks
- (1) BaEiRfRSEiF

Trade Marks and Service Marks :
 WREE . BRRENERR ERERRNEEL |
REATT EE5EE :
: Trade marks: attaching a trade mark to goods or to :
: the packaging of goods, using a trade mark for: |
- advertising purposes, etc. ;

REEIE  ERTRENATFM. BESHROREN. 0T S e gl S
- TEARRIDS SRFARRAFRM L. Y el VR R SR
: Service marks: used on service presentation :
Ebrochures, photographs of the service premises, :
staff clothing and other documents associated with

: the service.
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> BFRBUZE A Trademark nght Infringement

BERAIFPSE Types of trademarks

' (2) SRR AR :
: Collective Marks and Certification Trademarks
KR - RIsMEAR. 7 /\‘SZ%‘H{’MH,,\%X

: Collective trademarks: are registered in the name :
: of a group, association or other organisation. '

ERARIAR - ALUERRIZE S E RS OR =,
RRL BIETTE. B HEEMREE M RAIIRE
: Certification mark: A mark used to prove the:
- origin, raw materials, method of manufacture, :
: quality or other specific qualities of the goods or :
: services. :

........................... ]!Tﬁ‘lﬁﬁﬂﬂﬂﬁﬁ
Bathroom Quality Certification Mark
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> BFRZE X Trademark Right Infringement

BAREFh Types of trademarks
© (3) EMEARFAEMEFR registered trademarks and unregistered trademarks

CEMEAR - RIELEREENAKREZCEIMNEIR. BRNEMEREEEEEHNZEERERF. ERIRT
MHENERA, Sr—2EMERSEREIMEH RN ETRNNAFREAER —FE @B R UE R LER
- SEF M ARAE R S E IR R AR AV B LB, :
: Registered trademarks: are trademarks that have been legally approved for registration by the trademark :
: administration. The registration of a trademark is subject to statutory conditions and procedures. In countries :
with a trademark registration system, once a trademark Is registered, it acquires the exclusive right to use the
registered trademark and the right to exclude others from using the same or similar trademark on the same:
goods or similar goods as its registered trademark.
CREMER : EREAREERIEVNXIMN, EAATREEERETBNNER. KRIMFIRAZEBHIRL
TN, EERUMER, FUEZEFAMFENERAGEE, IRENRAESTRENR, E
Unregistered trademarks: are trademarks that have not been registered by the competent state authorities and
for which the user does not have exclusive rights to use the trademark. Unregistered trademarks do not enjoy :
Ethe exclusive right to use the trademark, but they can be used and enjoy the influence and reputation arising
: from their use, and are protected by the trademark law and the law against unfair competition. :
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> BFRZE X Trademark Right Infringement

. BARASFREE Types of trademarks

. (4) Eﬂ%iﬁl”h: Famous Trademarks :
MR AR, ST AREXA KRR IR, %%Fﬁ
ﬁ'—%—ﬁﬁ%#ﬂﬁ tb, BHEHEHMN, —MEIRREER
AP RIRS LHBRY, AR
R BRIZRMRIP, B PRSI ERF ;
: A famous trademark is a trademark that is well known :
: to the relevant public. A well-known trade mark has :
. its own special characteristics compared to a general :
Etrade mark. A general trade mark can only beE
: protected for similar goods or services, whereas a:
Eregistered well-known trade mark can be protected§
not only for the same type of goods or services, but
: also across categories. :




.l 01. B B RS AR FE AL RN IR

Cross-border E-commerce IPR Infringement Risks

> BFRZE A Trademark Right Infringement

’ -
A e’ #\
| "...\
' _»
- . F rF »
o 7 44
o # I
¥ preme
' ’ ’
s ¥ ’
' \
’ '
'
’ ,
" L
» .'.
'
.
'

> ERIBRNSRERTEN B EMIEIR
» The high heels with red soles on the left are registered trademarks in the EU
> IR SRENIEKRTEEEN

> Note: Red soles on high heels are likely to be infringing

W INA
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> BFRUZ R Trademark Right Infringement

ods and Services IC 006 US
Orawing Code (2) DES’
“~arch Code 197

> WA FRE R BHBEENR BT ER

» The images of both boxes are also registered trademarks in the EU
> WREREAT M NEIR May constitute infringement if used freely
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> BFRZE A Trademark Right Infringement

> EMlABEERXHNER, AUABER

» Genuine product with trademark rights on the left, counterfeit on the right
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Cross-border E-commerce IPR Infringement Risks

>\

21713 114X Parallel Import Infringement

> EiTE O~ £ 1R E Reasons for creation of parallel imports

>

FiTEONFESEE (MK) FKBKEA—MHmHEERAEEX, FEEF
NEREAENERMEXNEENMBEESEERN.

The creation of parallel imports is related to the different levels of economic
development and market conditions in different countries (regions), where the
same goods are often sold at different prices in different countries and regions.
SHEFREFRENEMNMETFECENENK, ZENEARBENREHO
HEEmESEHEE, DUIREEXFLE,

When the same goods sell for a lower price in country A than in country B,
traders in country B are willing to import the same goods from country A and

sell them in country B to make a bigger profit.
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=\

> J2171H [ 1Z4X Parallel Import Infringement

> SIZ H O B%F = Features of Parallel Import

A\ VVV

v VYV V

A\

$ #DWﬁ%EﬂIF&Fm,ﬁﬁﬂ%Fﬂmg
Flrst, the object of parallel imports is the IP product, not the IP itself.
£, FirEONFmaeRflEFaEERANXAABRNER, MRS,
Second, parallel imports are genuine products that are legally manufactured and legally use
the trademark of the right holder, not counterfeit products
£=, FITEONFmFEERZERPIOMIRFN, EEEEHN, BEFEESENR. TR
B o
Third, there is a certain protected intellectual property right, usually a trademark right, but also
a copyright or patent right, in the case of parallel imported products.
£, Fim#EOmaEHEOEHEE~mBTAREMIRZARFAEER
Fourth, parallel importers sell products in the importing country without the authorisation of
the IP rights holder.
£h, AFEOE, B—"mENFATBREHEHLEE, MERE, MPTHONTRNMER
B, s2459HE,
Fifth, in the importing country, the same product is carried by the rights holder or exclusive
distributor at a higher price, while parallel imports are less expensive and can easily capture
the market.
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> E47iH OENEEAIFIN The controversy over parallel import infringement

> HEIARERN ZO@EEARNNRANSE, SEMERBERME.,

» There are currently different views and attitudes on the issue in different countries, which need to
be considered on a case-by-case basis.

> ZEHE the US

> EEERBEINECE FAFIFCircuit AbcoF—FRINZFIXS 17 OFEHMIL T LLTRU: HFAR
SEHESRENAmERTERENFETHONI RIF,

» The US courts have gradually established the principle that parallel imports should be permitted
where they do not lead to consumer confusion as to the source of the goods, through a series of
cases such as NEC Electronics Inc. v. Circuit Abco.

> BNRFTHONERESBIMXAEEZEEm LHENSRZBFELHEEER, HEFTHOS
EXCEEEFNEE, WRIFETHEOBRNSERERH LLXNEMIAEENRE, SUAEREN,

» However, if there is a material difference between the goods imported in parallel and those sold
by the trademark owner in the US market, or if the parallel importation would cause confusion
among consumers, then the parallel importer infringes unless it takes reasonable steps to prevent
damage to the trademark owner's reputation.
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Cross-border E-commerce IPR Infringement Risks

> TiH ORI AYZHIN The controversy over parallel import infringement

> HE China

> REERRIAA : M TFEOBREFEERNBIRMATFE, BRI ATEEI/NEF~HNE
—BmNFREANPEERNITA, EEEFERIEILEIE .,

» The Chinese courts held that there was no explicit prohibition in the law on importers
importing products of the same trademark produced abroad by the trademark owner
into China without the permission of the trademark owner in China.

> ZITHAREHRERENNEGEZRUTEER: #O0FmEBIMATRREERNE
HENFmEDFE THEER" , HRZEENUREREFERBMMIANES
EERIAREE,

» The following factors should be taken into account to determine whether the act
constitutes trademark infringement: whether there is a "substantial difference"
between the imported product and the product produced and sold by the trademark
owner in China, whether there is a likelihood of consumer confusion and whether the
goodwill of the trademark owner has been damaged, etc.
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> Y4733 [1E X Parallel Import Infringement

> 2022F3H30H, BEHBNES
BETHOZY (BWKE) &8&
., aIXERYRERNXAEE
B9iFe], ZItERSEEE,

» On 30 March 2022, the Russian
government announced the
legalisation of parallel imported
goods (commonly known as
parallel goods). Previously these
goods were prohibited from being
sold in Russia without the
permission of the copyright owner.
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> Y4733 [1E X Parallel Import Infringement

> BEHT TR Z 8L T RITFFiTiH
ONEmER, EFEEEmigsE. 8
THEBERIRE. B IR, ERE8EF
. R2Z’EMXbox. PlayStation, {£X
2 EmRERIFRTIRES

» The Russian Ministry of Industry and
Trade has published a list of goods that
are allowed to be imported in parallel,
which includes audio equipment,
photographic and video equipment,
medical tools, Apple smart watches,
musical instruments and gaming
console equipment from brands such as
Xbox, PlayStation and Nintendo.
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>ENBEREHES
» Commen Cross-border E-commerce Platform

amazon ebay Alix=xpress

Wish markeT
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> Amazon¥E & Amazon

> eEERARN—RMNEZBFESFFE, —F
FREEMNBHNBEHEWS, WENT R
TEEMEIA NEMAFR, ENAZKEM
amazon R RZSHNSKBREBERS.

! » It is the largest online e-commerce platform
. in the United States, having started with the
sale of books on the internet, but has now
expanded to include a wide range of other
products, making it the largest global cross-
border e-commerce platform with the

largest range of products in the world.



. IOZ."%"EH%:% E%ﬁzzé‘%ﬂiﬂfzﬂ*ﬂﬂﬂﬁégl

Introduction to IPR Rules for Common Cross-border C-commerce Platforms

>AmazonE & E IR = AFL NN F
> Introduction to the IPR of Amazon

> BB R EmFRRE LA MIIE MM
MEMNEAERET DA EmIFERE

Pinzon Blended Egyptian Cotton 6-

Piece Towel Set, White i

ik —— > Trademarks are usually displayed on
' whie Amazon's product detail pages in the form

— | 4 H EEEEE of product and brand names.
i e > i, TEEERR “Pinzon” HINFEWE PR
- WIS e TEmEERENGRENMESSPNERE

5 CE el a2 WLEF

sl sy sy > For example, the Amazon trademark

"Pinzon" appears above the product name
in the brand value section of the product

detail page as shown.
amaZon
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> AmazonE & IR = RFI NN F
> Introduction to the IPR of Amazon

> Pinzon GEREERETENRE, HfgxXE
i EMERBIMEN .

WA e et > The owner of the Pinzon brand took the

y e $25.99 Prime ez e photographs of the towels and owns the
G 'S EEEEE copyright to the images of the towels.
- i i > MREMNERITEBEXEEREFZHEHMBERIF
o Wi o BhmE, BATHEBCHBER, BAXZERARE
S— e o 2 2 SRILXLEEMEFONFFFEEBIRN .
ks sy iy > If a seller intends to reproduce these images on

other product detail pages for use in selling their
own products, then that seller may be infringing

amazon the copyright of the owner of the rights to these
towel images.
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> Amazon-

ﬂ] 1/\F$X*JU*J QD

> Introduction to the IPR of Amazon

Product information

Package Dimensions

Iltem Weight

4.2 x 3.2 x 1.6 inches

3.98 ounces

ASIN

Item model number

Batteries
Customer Reviews

Best Sellers Rank

amazon

BO88NX4HP8
e —————
AUKEY-EP-T21 \
1 Lithium Polymer batteries required.

(included)

"R RRY v 37 ratings
4.5 out of 5 stars

#13 in Earbud & In-Ear Headphones

> WO #ASIN Amazon ASIN

» ASIN RFITSERERBS, bEI’JI)J
Be= Al FAmazon i AEFAY = GRiR Bl

» ASIN stands for Amazon Standard
|dentification Number and its function
is for product identification within
Amazon's website.

> ASIN {RIEESMHIZHEHE—,

V REERETD R AR F R —7
mZ={ERAARER ASINZGTS .

» The ASIN is only guaranteed to be
unique in the local marketplace.
Different Amazon sites in different
countries may use different ASIN
codes for the same product.
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> Amazon¥E & IR = F N A5

> Introduction to the IPR of Amazon

ZeipiEmmigE o AR I R AYRS AR IR TREFIASINERIFR AL _
S ifi frinai Good The product's corresponding prodpct detail page and ASIN remain
Report Specific Infringing Goods valid
N
BURE PRI R RIARS SR T NASING RIS ‘
The product's corresponding product detail page and ASIN remain
Report Images and Text valid

WNRIT b ERIRmEE REEIEENF AR, ERFAFRES~Z
i A, BARTLERENBRIFEAEFERINENITA
E*Q#?E ﬁ;ﬁlﬁﬁﬁ%ﬁ If a product or product packaging on Amazon bears the trademark
Reporting |nfringement Report A Product Detail Page of the right holder, but the right holder does not manufacture the
product, then the entire product detail page can be reported for
trademark infringement

SNSRIV b AR Rk m BRI AR ABIRITR, BRI AFFREF 1%
i, BRARTLAZSREANASIN, NREHBmEE AR ER
WREUER (AN =FEkER) | BRARLASSREEDASINGEIEERRINAHT
Z4RASIN _ | _ 73
If an item or its packaging on Amazon bears the trademark of the
RePort ASIN rights holder, but the rights holder does not produce the item, then
the entire ASIN can be reported, and if a copyrighted work (e.g. text
or images) is used on an item or its packaging without permission,
then the entire ASIN can be reported for copyright infringement.
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> AmazonE & IR = RFI NN F
> Introduction to the IPR of Amazon

> 473 A &
» Parallel imported goods
> AT SB M ZAFETEOTRN, DK XERm
EREHMENEmNERERKDFHR,
» When listing parallel imported items on Amazon.com,
a m azon it is important to distinguish the information on these

items from that on other regular items.

> FirEOEmEdmBMPERA [FirrHEOEmRm],
HESRVFENEmNEMERIFERE (ASIN),
» Parallel imported products are shown in the product

name as [Parallel Imported Products] and have a

separate product detail page (ASIN) from the regular
products.
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> AmazonE & IR = AF NN F
> Introduction to the IPR of Amazon

amazon

> 24733 O B dn Parallel imported goods

> RAMEZTUEIEFE=TEREHERENER T EBMZ5X (EEA) 5 EfE#E Q{18
Bam. B2, I FZIEEELRNGEHE O EEA EANE M.

» Rights holders can prohibit third parties from importing their goods into the European
Economic Area (EEA) or Brazil without their consent. However, they cannot prohibit the
resale of goods that have been legally imported into the EEA or Brazil with their
authorisation.

> Blan, MR—MHERmRVIGEEARRE, ARHE=ZTHEELRRMIR, NLE
THRICFIR A T O an.

» For example, if a sale item is initially legally imported into the UK and then resold by a
third party to an ltalian buyer, it is not a parallel import that infringes IPRs.
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>AmazonFE & R = AFL NN F
> Introduction to the IPR of Amazon

amazon

> DA EZ T B Types of complaints not accepted by Amazon

> 1. BWfRibIE Trademark territory

> —PMERVEIRRELE T E RN E AR

» A trademark from one country can only form protection on a website in one country

> flan, MREBEBRFEM T &R, EEEXRT S MEER T S EHZRENE S,
AN G =34, BEIR0]IE R S ME KT E9IE S # i % R = X

» For example, if you register a trademark in Italy but ask Amazon to remove the infringing
goods from the Amazon Store In the United States, then Amazon will refuse, but you can
ask Amazon to remove the infringing goods from the Amazon Store in ltaly.
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>AmazonFE & R = AFL NN F
> Introduction to the IPR of Amazon

amazon

> Bifrtbis 4 B F Reasons for territoriality of trademarks

> BRI RS — N E RS XRBEAE NS IRES A X A IRE AR TR
R, NEIZESIZMX B, MhESZMX UIMIEZREBARS

» The territoriality of trademark rights means that trade mark rights granted by a country or
territory Iin accordance with its own trade mark law or the trade mark treaties of the
territory are valid only In that country or territory and are not binding on other countries
or countries outside that territory.

> 20k, —FRREBATMT MAREXEIHR, BAXNEHRERBRARZERRIPH,
EEXEINAFZRIP

» For example, if a trademark is registered in Japan but not in the United States, it is
legally protected in Japan but not in the United States.
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> AmazonE & IR = AF NN F
> Introduction to the IPR of Amazon

amazon

> 7 Oy A3 52 193 K B Types of complaints not accepted by Amazon

> 2. RIREZHr1& (MAP) i

» Minimum Advertised Price (MAP) Agreement

> TORHEEFEHARFTRZITARZBHPLAINA . BE, ERILEPUFAEAER
RFIRFN, FL I SRS B 2 A S

» Amazon respects the right of manufacturers to enter into exclusive distribution

agreements for their goods. However, a breach of such agreements does not constitute an
Infringement of intellectual property rights and therefore Amazon will not assist in such

activities.
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> Amazon¥ & IR =R F U N5

> Introduction to the IPR of Amazon

amazon

> RIRE 1% (MAP) 4L

» Minimum Advertised Price (MAP) Agreement

> ERE&REEENTE (MAP) MY BARNMERICFIR =, EENF AT AE KT EE
E4, BRZFHAEBZARTIE

» Although a breach of a minimum advertised price (MAP) agreement does not constitute
an infringement of intellectual property rights, the right holder may claim that it

constitutes a breach of contract and hold the distributor liable for breach of contract.
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>»Amazon¥E & IR = ARF N /3

> Introduction to the IPR of Amazon

> I O AN IEZRIIEIFER! Types of complaints

not accepted by Amazon

amazon

> 3. FRFREEIYN Exclusive sales agreements

> 2545) © AdidashEALIE 14 F=AdidasB T ST T HMREE
i, BE4AFAdidastI T = m%E T I —LZRAEL
O F3EE, XAPHEMRAdIdasiEM E R E T D 3%
ALK, TELHEATZIERN,

» Example: Adidas flagship shop and the factory that
produces Adidas signed an exclusive sales agreement, but
the factory that produces Adidas gave the product to
another seller to sell on Amazon, if the Adidas flagship shop
wants to complain about another seller on Amazon,
Amazon will not accept it.
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»Amazon & IR A F U 9123
> Introduction to the IPR of Amazon amazon

> Jh s E Y Exclusive sales agreements

> BER, AUYLDBREATRIENERT, AdidasiEMlE o] IAET 54~
Adidast T 5T THY ISR 4 & thid gt TIFRFERRNERL] NEBEAFTIE.

» However, in cases where Amazon is inadmissible, the Adidas flagship
shop can pursue the factory for breach of contract through litigation etc.

based on the exclusive sales agreement signed with the factory that
produces Adidas.

\
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> Amazon¥ & IR =R F U N5

> Introduction to the IPR of Amazon amazon

> 7 Oy <3 52 935 K B Types of complaints not accepted by Amazon
4, FoHOFRERE (BRE. EAxftEHEMNEABXER

»> Parallel import or warranty claims (except for applicable areas in the EU, Brazil or
Turkey)

> TEH#HAZEZEENETH AT RIERE

» Amazon does not accept legitimate parallel import complaints or warranty claims

> INRAdidast—WEF FEZH O EIRE, REHE=ZTRELSRAFER, WAETRIE
FIRF A TEH O, DRBEAFNNFARE SEF, W SHEATZIE,

> If a pair of Adidas shoes is legally imported into the UK and then resold by a third party to
an Italian buyer, it is not a parallel import that infringes intellectual property rights and will
not be accepted by Amazon if the Italian rights holder complains to Amazon.

> RAEERFAREBENNEITHOFmRBEEN, TE38FSTHERIERRE.

» Amazon will only evaluate a warranty claim if the right holder has a valid claim for parallel
Imported goods.
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> AmazonE & IR = AF NN F
> Introduction to the IPR of Amazon

amazon

> D A EZ R TFIE R Types of complaints not accepted by Amazon

> 5. &L EX Bar code ownership

> DB ASBHETREBAMEN, FINALKERIFBRERER TALKMNEZE, F4
TR IR X N A IEBIUE BRX R A2 ASE IR SE S A SR Y

» Amazon does not enforce ownership of barcodes. For example, if seller A wants to
complain that seller B has used seller A's barcode, then a corresponding certificate will

need to be provided to prove that the barcode was purchased by seller A in the first place.
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SRR

» Amazon TZE 14 245 maked the balance bike out ot list

2012 Shane Chen
invented balance and

applied for a patent
\_ in the US

(" 20124EShane Chen&ZAET )
Y&, mEERIFTEF

J

N IE R BIE AE
=R 1
The founder of
Hangzhou Rider has
applied for a patent
in China.

/}E¢I$®$#mﬁAil FE UM TR &5 47
17, %TﬁAI%L$mm,umﬁxﬁﬂ%MhM%
ZIEML T EFIEAR

A large number of Chinese balance bike products
entered the United States and quickly occupied the
market with the advantage of low prices. The

sel ler purchased the patent usage rights from
Hangzhou Rider for a licensing fee of 100, 000 yuan

( ToBEE RS )
ok FEilfR, FHIRLGMK
=
Amazon removed
product |inks and
freezed accounts
after receiving

\ before entering the Amazon platform j K complaints

Shane Chend% QE%%EW L4537 EE QA
Razor, 1z R EIT SEMG K, FRUMNIFTZEER
HZRPE] BRICEEFI
Shane Chen sold exclusive sales rights
to the US company Razor, which
complained to Amazon that a number of
Chinese manufacturers, including
Hangzhou Rider, had infringed its patent
rights.

EENEI~RmASEYFE, 1t
&g, PEEFEmKE
=, SN
Chinese manufacturers
suffer heavy losses and
struggle to defend their
rights as US companies
sell their products and
seize the market
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>Amazon 22 E = i 5] 2%
> Timeline of the balance bike case

1.2015412H11H
Razor /&[0
Amazon¥Z 1

11 December 2015

Razor has filed

a complaint with

Amazon

complaint

Bz, FRRFAITIS BUTFS

R AERALIER,

- 2.2015512H12H

e 12 December 2015

Amazon{& Ffr 5 - &7
ZE T SR SR B

Amazon removed

all links to
balance bike
products

2R AR AEN 948

Introduction to IPR Rules for Common Cross-border C-commerce PIatform! I

« 3.20154E12H13
HAmazon/R45 2
RIKP N EZ LK
* 13 December 2015
Amazon freezed
huge amounts of
money in
sel lers’
accounts

« 4.2015412813H
ERFFERINFEEE X shane
chen FRazor AT EFITH

Rk
4 On 13 December 2015, the
seller instructed its lawyers
to file a patent invalidation
lawsuit against shane chen
and Razor Corporation in the
United States

I NS ZIRRRIRFER B)RE -

Tip: Businesses should respond positively and actively use industry

associations,

government departments and other multiple channels to

solve problems as soon as possible.
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»Amazon N E G AL
» Legal tips about this case

> LA EFETUERRNEREE

: » The same patent can be applied for in different countries

> 2EBEWEANARBEERER, SNSRI AERSIMRIFTF. :

. » Patent owners are advised to apply for international patents, otherwise they may be:

patented by others in foreign countries. :

> 3MREBCHARUEARARNBIFER, RETERBAANRIE REKEERSIEZHE

 BHMEREBIEEFIN, ;

: > If you do not apply for a patent for your own invention in time, there is a high risk that :

. someone else will apply and in turn sue you in court or the patent administration :
Infringement of patent rights. :

37 S & KR AAN A 43 V{4
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Introduction to IPR Rules for Common Cross-border C-commerce Platforms

>eBay¥ 59143 Introduction to eBay I

> eBaysHE 11\ eBay sales pattern.
> B2CEEHEREA AT, FEHXNPAR,I/NEPI

» B2C vertical sales pattern, mainly for individual customers or small

businesses
> eBay#$H fn K eBay hot selling products
> A8 m, e, REREZmE, REL, AT bmx
» Digital Products, Fashion Category, Furniture & Gardening Category, Auto

Parts, Commercial & Industrial Category
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Introduction to IPR Rules for Common Cross-border C-commerce Platforms

>eBay 514 Introduction to eBay

> eBayR—ATiLemR AL SOV I
mmys, REY@mAERE
g EfEeBayEIEIREE -
BZMA, BITMEeBaylRE,

» eBay is an online auction and
shopping site that allows
people all over the world to
buy and sell items online, as
long as they do not break the
law or are on eBay's
prohibited list.

Shipping Protections Payments and fees Resources
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Introduction to IPR Rules for Common Cross-border C-commerce Platforms

»eBay 5 IR FZRFN S M4E Introduction to the IPR of eBay

> eBayBR IS 1IN TR - b

> eBay restricts or bans the following items: 4

> BHl&. HERTNREFNAIER

» Reproductions, imitations and unauthorized imitations

> ZEREM. MR M. OEMEKHFHEX Y@,

» Academic software, beta software, OEM software and other related items;

> BAFERYm, BFEER. BR. #®. ERIRFEESE,

» Celebrity property, including portraits, photographs, names, signatures and autographs;

> BFEmMBNEH. 8. RIEBPFREEREZGESm—EHENY M

» Brand-specific accessories, packaging, warranties and other items not sold with the branded product;

> BAXY G, BEEFEATH. BREIKAGSMM,70mm). BRRIBHR . AL RHEASE,

» Media items, including digital products, film prints (35mm, 70mm), pirated records, promotional material and
recordable media, etc;

> FAH B R B % Piracy of video or audio recordings;

> fHEEEETMNES, BREUULSAEFRNSORGSES. Sh. BXSCEREEN BIE

» Devices that can make illegal copies, including software or hardware, chips, game modifications and boot
disks that allow members to copy copyrighted products
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Introduction to IPR Rules for Common Cross-border C-commerce Platforms

>eBay S IR =AFR ST 28 Introduction to the IPR of eBay

eb

> eBayFRFIXN AT mETIR, UTTASRRIELE=ZFHIR =N :

» eBay restricts the description of items for sale to the following acts involving
infringement of third party intellectual property rights:
> REFTNMERREEfMeBay A RIEASE F .

> Unauthorised use of item descriptions or images from other eBay users.

> REFENMERXB g HMEERMNER.

» Unauthorised use of images from the manufacturer or other internet sources.

> AL{F HeBayfIMiIR =, BIE{F HeBay &R, ElfF, kiR eBayMuhiyatis,

» Improper use of eBay's intellectual property, including the use of the eBay name, icons, or links
to the eBay website.

> AHEEREREER “BRER" , AFEENTHIENY®RAE

» Inclusion of "disclaimer" in the Ilsting, or disclaimer of liability for the item(s) listed"”, or disclaimer
of liability for the item(s) listed
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Introduction to IPR Rules for Common Cross-border C-commerce Platforms

>eBay S IR =AFR ST 28 Introduction to the IPR of eBay

ebay

> eBayA P AREERBACIEZNXFHERFAE—EHEBARREMER, BRIEFE
HWEXFERERIESE. RESEERNTN.

» eBay users may not use text or image content - including photographs and other
Images - created by others unless authorised by the owner of the text and image, an
agent or the relevant law.

> eBaySHMEEARE, MRIRIAAFIR=NAZEREIR, —BRBEEZESAIR~=N
ANBER,

» Unlike other platforms, eBay generally requires you to contact the IP owner
directly if you believe the IP owner has reported a mistake.
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=

Express £ EKiESEiE

> AliExpress 59143 Introduction to AliExpress

> TIKIRER (X Aliexpress) R EBEEE THEEERFRTSHITE
HEEBERYE, B AEXHKRA “EEFREE" .

» AliExpress is Alibaba's cross-border e-commerce platform for the

International market, and 1s known as the

Taobao".
> ERELEEREBIINEXES, BEIMNTE

"International version

EfRIK P HITIERL S, F

of

MES

BEFRYARRBIZEG AR, 22RE=KEXELBWY ML,
» Global Express is the thlrd largest English language online shopping site

In the world for overseas buyer customers, with guaranteed transactions
through Alipay International accounts and shipping using Iinternational

logistics channels.
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Introduction to IPR Rules for Common Cross-border C-commerce Platforms

| _ AlIExpress £ EkiEEE
> AliIExpress¥ & 1143 Introduction to AliExpress

> 2022 2H, (ENERIRY FIH T ENEBRFBE2020FE6 8 WIREZERHNE
APPE E  [JEEEL£HFE NAAlEXpresseH bz —,

> In February 2022, The Indian Express listed all the apps banned by the
Indian government since June 2020, and AliExpress, owned by Alibaba

Group, was one of them
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Introduction to IPR Rules for Common Cross-border C-commerce Platforms

> AliIExpress¥2 59148 Introduction to AliExpress

> % Ij% E gllz E E 1ﬁ gl ’Eﬁ 7’— ’/[%Ec ’TE . 3_10 Da S Dehve Get your favorite items without the long wait o ﬁl
7, REHESRESZIES “ PRI

= i / = Sell on AliExpress Help Buyer Protection (] App | M= /English/ USD Q) Wish List & Account
?ﬁle: BX j( i -[K-Eri'y% AliExpress [ e =
E/] ﬂ\j_ % _ watch for men | sunglasses women 2022 | iphone 11 pro case = earbuds = earphone = nails
. i Z . ° . . = Categories Live SuperDeals StoresYou'llLove New User Zone
AliExpress is selling well in
. 7' Men's Fashion
Russia, one of the largest and S
. .1 Computer, Office & Security Exnhre new
fastest growing markets for sports |tems
¢ Iry & Watches

deals up to 30% off

the Global Selling eCommerce
platform.

&3 outdoor Fun & Sports

() Beauty, Health & Hair
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Introduction to IPR Rules for Common Cross-border C-commerce Platforms

> AliExpressS & &R AR N 1128
» Introduction to the IPR of AliExpress

> ESTEEE M

» ltems Banned from Selling on AliExpress

AliExpress ® kiR 5218

> Sm&MExHBM Drugs and related supplies
> =B 45 Medicine Related Products
> B BEXEBEY, EFIRs, EEA®
» Firearms, arms and explosives, controlled weapons, police supplies
> [B]1% = & Spy products
> [EfrssM Medical devices
> EBUEZEZ IR A M Beauty Equipment & Health Care Products
> HEKIMEEF % Alcohol and tobacco products, etc.
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Introduction to IPR Rules for Common Cross-border C-commerce Platforms

> Wish3¥ S NE Introduction to Wish

> WishT2011FHEEXEHEIZ, 2
— ;KIS WHIAPP,

» Founded in 2011 in the United
States, Wish i1s a mobile e-
commerce shopping app.

>»WishE 5B B —ELRMNE S
B, B2CiV. MEEAEE

» Wish is suitable for traders,
B2C companies and brand
distributors with some
experience

Wwish

>

LN A 'L::F' ﬂ
FO et H‘}: = ga
i Ey o e
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>Wish=E& N2 Introduction to Wish Wwish

> WishE &L # Advantages of Wish :

1354 % P Precise clients :
> WishiVETEMHEIEEMX, BEFAEALEKES, ERHFAWshTT G HITHEEESE.

» Wish's main market is North America, where the customer base is more concentrated and

sellers can enter the wish marketplace for precise marketing.
> 2. ¥ himal Bt K Big prospects for mobile
> WishBRIAENE AR LEK BRI, BRERNnNERES, BHIEX.
» Wish currently has a large number of customer transactions from mobile, and now the trend of

mobile, the potential is huge.
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Introduction to IPR Rules for Common Cross-border C-commerce Platforms

> Wish3¥ S NE Introduction to Wish

Wwish

> Wish¥ & % # Disadvantages of the Wish :

> 1. &£ % AR S Higher commission fees

> BEIwishfYa A TT R T Z 4™ fn A 3 B I X IR I 34

» Currently there is a product delivery fee and a withdrawal fee for completed orders on wish.

> 2. FmEZEEHE, Hix™1% Long product review time and strict auditing

> WishW FFmREARESNENR, ¥THmiFEERATK. MRERXFEFSMEIEEENEERE ™ m
g, BRANRESEHKIEE S,

» Wish has high requirements for product quality and is extremely strict about scrutinising counterfeit
products. If a seller is caught selling infringing or counterfeit products on the platform, there is a high risk
that the account will be shut down.

> 3. Wik &k R B — Single logistics delivery method

> WishREEZ2MUBRTKRAE.

» Wish Logistics is predominantly self-shipped
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Introduction to IPR Rules for Common Cross-border C-commerce Platforms

»GmarketX £S48 Introduction to Gmarket NS 22tel 28

marker
» Gmarket: 28 B & KBV ER & W4 W i,
EEE TQ)J%K ,—-ﬁijJ F A ﬂﬂ%ﬁﬁlb\ 230 | ak | e B | TN | Goun | O
EnmEARZSE TEHELS Gmarker - “T.T;;tz:o.._“m r Vet o
MP3. lZ . EE,H K. ZKH. X‘ZHETJ'C porpiiond 5 4

) ) Hy Ftenel 22 Q@ =.E, 2 3¢ Faoll= FSECH M HESH| < 0817 A FTHY
» Gmarket is the largest comprehensive @uss ses : ——
shopping site in Korea, ranking apuea
p p g | y g 0 sos *-:2’:}50»4 : _ £} 3000 SRl 15, Si0ISLE | drt :_%;“1 ?
number one in terms of total °27=® [/ I e
) i | \ L S
merchandise sales in the country's e ;& ‘M%,;:; e
. : . O =4 87 of- o7& 00 9, -
online retail marketplace, selliNng  guwonsss 2o ss  owms s 9,900

books, MP3s, cosmetics, computers,
home appliances, clothes and more.

N\

d
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Introduction to IPR Rules for Common Cross-border C-commerce Platforms

> Gmarket¥ & &R = AR U 23
> Introduction to the IPR of Gmarket

> I FE AR E RSB

> Prohibit the use of specific shop names CiBIelR 18 221 4%
> 1LZ I FHS 5CmarketBEIFTE BIR. T ! ma rKET

» All names that are easily confused with Gmarket are prohibited. As follows

> GUPFA X =2l A market,gmarket,g-market, X & ,gmall,g-mall&(FZE X+ £
FEREFER, S5GmarketB BB REMIETE BFR)

» (All names in English, including capital letters, that have a potential for
confusion with Gmarket)

> 2EIHMERAEMEES RNEHATRERNE

> |t is forbidden to use a shop name that is the same as the name of another
shop selling members

> 3ERNAS T IUNBEREBEHBZIRERB XSHEER . ARINETX
EXMHIBR & 2B R mh S 35 e .

» In the event of a breach, the company may request that the name of the
shop be changed and the seller is obliged to assist with this. In case of non-
response, measures such as the removal of all products may be taken.
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Analysis of the Causes of IPR Infringement Risks in Cross-border E-commerce

B IRE AR R 1 S HiR R £ ERRRmE LRSS E
Y it iek 1 RS P B PEIRAE
The conflict between the @ Subjective lack of awareness

borderless nature of cross-
border e-commerce and the

territoriality of intellectual @

of IP protection among cross-
border e-commerce

property rights enterprises

ARABE N EETIE

RREZEN
Unfamiliarity with

S @ Trade Barrier Measures
extraterritorial laws and

practices
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Analysis of the Causes of IPR Infringement Risks in Cross-border E-commerce

D i s R R T R S HIR P R i 1 A0 F IS

The conflict between the borderless nature of cross-border e-commerce
and the territoriality of intellectual property rights

X S fEEAZME . ESRRE,
L HN R W AR TEIMNYRE—VE
FKE X .
The location of transactions Is often
not restricted by geography or
national borders, nor are they limited
to a single country or region outside
the country.
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Analysis of the Causes of IPR Infringement Risks in Cross-border E-commerce
> BIEBENERES RNt EER > E

The conflict between the borderless nature of cross-border e-commerce and the territoriality of
intellectual property rights

> Zfi Cases :

> BEREILVHSERFRERASIREH T EERNINEFER EREFEHAHE “ADBLUE” |
“AdBlue” ZiEtr, BTER. EXLHFMRERARESF ®RET7TREAFDSIEFIRN

» The German Association of the Automotive Industry sued a company for infringing the
trademark rights of the German Association of the Automotive Industry by prominently
using its registered trademarks "ADBLUE" and "AdBlue" on domestic and international e-
commerce platforms without its permission to promote and sell its products, such as
automotive urea.

>>?E®aﬁﬁ:“mmw9\ ‘AdBlue” MHRXEZEMKE, 2—TEHBR, AR ‘
X

» The Chinese company argued that the Chinese words "ADBLUE" and "AdBlue" are car urea,
which is a generic name and does not constitute infringement

> RETFTIV0FEZEEIMNESR, EBIEEEEIMHABEERER EREPEFFRUR
/a8

» The plaintiff's trade mark, registered in Germany in 1970 and later applied for international
trade mark protection through the Madrid registration, has been granted trade mark rights
in China.

> B, mHEMAZ Ultimately, the Chinese infringement was established
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Analysis of the Causes of IPR Infringement Risks in Cross-border E-commerce

> EBIEBEENLTRMES MR =N MR R S
» The conflict between the borderless nature of cross-border e-commerce and the
territoriality of intellectual property rights

> L, 1= BB [E B 4= Madrid International Trademark
> HEAZENRIETEIMEREENRE

> There are two ways for an applicant to apply for a registered trademark abroad.

> 1. —MEER—EzEM, BlaAlE&ERmREENXBRIE M

» One type of registration is country-by-country, i.e. applying for registration with
the competent national trademark authorities separately

> 2—HME2SEERGEREM, RESEZEENRE. WEP, ASEERKBERAEEMRH
?r‘:rEl’\JFnﬁﬁiiﬂﬂo (HRTRRER120REFE: FE. HA &5E, #AiE, xE. E£E.
g )

» One is the Madrid International Registration of Trade Marks, i.e. the registration of
trade marks among the member countries of the Madrid Union in accordance with
the Madrid Agreement and Protocol. (Currently there are more than 120 member
countries including: China, Japan, Korea, North Korea, UK, USA, India, etc.)

L
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Analzzs:if of the Causes of IER Infringeme\nt Risks in Cross-border E-commerce
> IR ENTHRES IR R

» The conflict between the borderless nature of cross-border e-commerce and the
territoriality of intellectual property rights

> O1E B [FH fr i HRAY4L = Advantages of the Madrid International Trademark
> BESEET

» Wide range of coverage
> T{EIRTE

» Convenient and quick

> B HA T T

» Predictable cycle time

> o] F5RL I

» Priority can be claimed
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Analysis of the Causes of IPR Infringement Risks in Cross-border E-commerce

> BIR R R TC A S FIIR A B B RO 2

» The conflict between the borderless nature of cross-border e-commerce and the
territoriality of intellectual property rights

> OisE

-|=

b B ARAY:

= Disadvantages of the Madrid International Trademark

> EFREIEZRTEARIFN e E EEE;

> International applications are subject to the underlying application and the law of

the designating State.

> ERERIE WS E M, MALSRAEMKRAE;

> The rejection or withdrawal of a basic application shall have effect in all Member

States.

> HRREES. RNEERRER, WATIINER~%E;

> Additional costs are incurred in the event of a subsequent review, objection or
defence procedure.

> RBUEMIERRE FINET R

> There is a separate fee for paper registration certificates.
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Analysis of the Causes of IPR Infringement Risks in Cross-border E-commerce

> BIR B R R TC A S FIR A B B R 2

» The conflict between the borderless nature of cross-border e-commerce and the
territoriality of intellectual property rights

0

> B %t Conclusion

o RIBEMERBIFTIXSEEARZBIT, ZT6F
B, RIFARKIEESERTLURE.

 There are advantages and disadvantages to
filing a separate national application or a
Madrid system application, depending on the
applicant's circumstances.

- BR—EERFEM, FRIFEENE

e But be sure to register in time to protect
your rights
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Analysis of the Causes of IPR Infringement Risks in Cross-border E-commerce

> £ EEEBEEEV AR RERPFRIRA

» Subjective lack of awareness of IP protection among cross-border e-commerce enterprises

> BEEEFIVESHFERS EP/J\iiEﬂk, FHEXZHEEEFP/NEAVTIFERAO~RA
HAmMm. $8nfmAE~ G, mMXE~RERENFmENME FEEEZFHLEHA
BEENE, XtSE—EL£H/NErVATREHEE, TESUENDZ ™ mAEARRH
;%giﬂlﬁfr MR E EIRILMIR=NEH, ExkNERENIFRUALSTE
=R
» There are many small and medium-sized enterprises in the cross-border e-commerce
business, and most of them mainly export products such as daily necessities, textiles
and toys, which do not have an advantage in terms of competitiveness due to their low
added value. This has also led to frequent infringements of intellectual property rights by
small and medium-sized enterprises who, in order to increase sales, tend to imitate and

design their products using well-known foreign products as models, which has led to a
large number of lawsuits and high judicial awards.



0
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Analysis of the Causes of IPR Infringement Risks in Cross-border E-commerce

> AR INEREFISE B Unfamiliarity with extraterritorial laws and practices

>AMETRRAREESIMNETIERE, SXREZAENSEXNS

Unaware that it may face high punitive damages from the US and will take a hands-
off approach

> Z2f5 Cases:
> 2014k, EEBHKBBXEARSIE THIUT T2 RERFSEBEREEEIRR
WP RYE. EXREEN—AREBEEIRILP, ERREFIRT2{LE=THEES.

» Since 2014, thousands of cases of trademark infringement by wel |-known brand
names against cross—border e—commerce companies in various countries have
been filed in various federal district courts in the United States. I|n one
anti—counterfeiting lawsuit against a brand, the court awarded $200 million
In damages in absentia.

> EREFIRZBIMIGETZES (TRO) i, 12, 8007 & #0445

> 12,800 domain names were frozen in a temporary injunction (TRO) prior to the
default judgment.
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Analysis of the Causes of IPR Infringement Risks in Cross-border E-commerce

> 2R S EE 23324 Trade Barrier Measures

>—UEERATXHFECENERRRE, N TEREFXZ/ENEETZMN™
*ﬁ ﬁﬂﬁ%il&%? &ﬁ%ﬁ%&?ﬂﬁﬁ In order to support the development

of their own domestic e-commerce, some countries have become more stringent in
regulating cross-border e-commerce transactions, and some have even set up some
trade barriers.

> BT Hr- -1 AHAlExpress  Russia - AliExpress is recommended

> Rk --Ei FSHOPEE South East Asia - SHOPEE is recommended

> EEREA--BiIUAHAmMazon Around the USA - Amazon is recommended

> BE[E - - - i FGmarket Korea - Gmarket is recommended

> ENE--ZHAliExpress India - AliExpress is baned
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Cross-border E-commerce IPR Infringement Handling Process

B EAEEET QR SANES TR | R LR SHER R AIER
Although the IP rules vary slightly from one e-commerce platform to another, the
overall process for dealing with infringement is indeed broadly the same

=7 N[/ 4N J7s I
EH % LLD/ﬁ$E

E-commerce Platform
Process

-

i ADSI
Litigation
Process




BEaRE

E-commerce Platform Process

A AR _E2HRER T
Rights holders report violations
online

EERT A FIMTR AR
E-commerce platforms review
and determine if there is
infringement

04 BSEBAMRTNEBRLERE W@

Cross-border E-commerce IPR Infringement Handling Process

(
2 Yes

A TR m
E-commerce platforms drop-off
products under complaint

FERXENIERERIFT
Platform sends infringement
notice to respondent

H
IR REUTHEEFEART TR
Respondent takes action against
e-commerce platform for not
drop-off the products
]

r r ) A
SRR FIRRSF BB BRI/ SIEA] [EOPSTOIRRTHIEF M EBHREET IR AARERZ IR
Settle negotiations with the Complaints/Copyright counter- Initiate proceedings against the  Bring a Invalidation claim/a claim

complaining party notices to e-commerce platforms

OPSTO for invalidation

for confirmation of rights to court

BEFART TR
E-commerce platform didn't
drop-off the product
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Cross-border E-commerce IPR Infringement Handling Process

iﬁiﬁ%ﬁ;ﬁ*intigation level process

F—2 . ImlES (TRO) &
FHFEPHEHNZOES
A

Step 1: Temporary
injunction (TRO) to
freeze e-merchants’
shops and payment
platform accounts

O

@)

B=T  ERMELHAR , FER

BEWHYM , kEHEHMEFHIT

Y=

Step 3 : A court judgment,
@ a transfer of frozen funds,

or other enforcement

proceedings

O

B8 ZRAHEER , BSEEANK (LHE ., %
BREHR)  BUZEELREAR

Step 2: The court issues a summons and
the defendant is wusually required to
answer (appear in court, or file a
statement of defence), otherwise the
court issues a judgment in default
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Cross-border E-commerce IPR Infringement Handling Process

>IFIn EERFE Litigation process
> I B3254 Temporary injunction

> R ESERIFEIFAEESR, ARZERNNXFANIERMEA BB EERTTAAlRNE
IERIITA, EREAMNES— T EEAEASZAEARNEFIIER

» A temporary injunction is a compulsory measure issued by the People's Court at the
request of the right holder in the course of litigation to compel the infringer to
temporarily cease the infringing act and the court to order a party to act or refrain from
acting.

> HEMZEA T HIERIE A ENERRITHA

> Its purpose is to stop an imminent infringement
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Cross-border E-commerce IPR Infringement Handling Process

>1FIA EHE AR Litigation process

> I B3254 Temporary injunction

> LAPAIR A G EN &
> FEFMRF PO RN F AT IR AR DT AREFAFHRIBIRNES

» National IP laws allow rights holders to sue for summary infringement and apply for a temporary

>

>

Injunction.
Bl R—LTHERETHHREERSNMHMAMFESE, TAANNEBKRAE, KRETFINAGF T RIFE LA H 1%
TR mBESRER, MM GHEZ~ M EME. R&E

For example, if a patented product enjoys a high market share and profit margin in the market, the perpetrator, in pursuit of
profit, starts preparatory activities to imitate the patented product without the permission of the patentee, such as
purchasing raw materials and equipment necessary for the imitation of the product.

ELREEF, FAABRRESREEABHERERETANN~H, EffMfTAHEET S FRPMBIFE~ZER =, W
T FHR G AR A =T A,

In the above-mentioned process, although the perpetrator has not actually started making the product that infringes
the patent right, the acts are sufficient to indicate that he is about to produce the patented product, which constitutes
an act of immediate infringement in the field of patent infringement.
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Cross-border E-commerce IPR Infringement Handling Process

>IFIn EERFE Litigation process

> | B 224> Temporary injunction

> 2R EZESEFEEEANERIPS Temporary injunction has a stronger protective
forceTemporary injunctions have a stronger protective force

> I ESUIBENFANRETTHIE, EREXLEHERITEL

» Temporary injunctions are granted on the basis of an ex parte application by the right holder
and do not require a substantive hearing

> IRNES—EmfG, WIEENALAPHSSFWAERNES. FHEUREEFTA

» Once the interim injunction is granted, the alleged infringer must discontinue the production,

manufacture and sale of the goods in question
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Cross-border E-commerce IPR Infringement Handling Process

>IN EERAE Litigation process

> FREHIAR Judgement in absentia

> BREFIRZIETERERMGN, RE-—TIHFEARE, ERKENRGHTHEEZRMR
EHRIFIR,

» A judgment in absentia is a judgment rendered after the court has heard the case in

accordance with the law, when only one party Is present at the hearing of the case.
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Cross-border E-commerce IPR Infringement Handling Process

> EEIRFE Litigation process

> R ITFEE Enforcement procedures

> EEEARZERENHPITARKBEZEAENEFMNTR, sHERNEGNEEREXSE
N—NEEAERBITXFH, SHHETXS, MNASBAERCEEXBRETN—K
RIER o

» The enforcement organisation of the People's Court, in accordance with the procedures
and means provided for by law, uses the coercive power of the State to compel a party
who is under an obligation to fulfil that obligation when it refuses to do so, thereby

realising the content of the legal instrument in force.
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Cross-border E-commerce IPR Infringement Handling Process

> IR EEFE Litigation process

> i L FTFEF Enforcement procedures

> XEH . M. KEM~FiEk

» Taking measures such as seizure, seizure and freezing of property
> PRI H & Restrictions on leaving the country

> (H{E & %ic 3k Credit system records

> PREIE JHERZE Restrictions on high spending, etc.
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Cross-border E-commerce IPR Compliance Advice

RBEBEE |, IRAITBE RIRNF , EENFRE
Risk prevention and Active response and
advance planning proactive settlement
IV AR HIRABERAT, AP
RATE 8T @ ’ Wi AR S
ﬁ&;iﬂﬂﬁﬂﬁ In the event of a default
Advance EanI ry Assessment judgment in court, merchants
Active r?giS'I.:ration have an extremely high rate of
application e O losing their cases
PUBHIEYR
SHEICE
@ SR AR AT MY
FRETHRRERER
HEL#HTHIE Make Evidence of defences

Sales records
Intellectual property
platform license agreements

Official product supply
invoices

a complaint to the
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Cross-border E-commerce IPR Compliance Advice

> XLBEBRTE, $EeBIf/ERisk prevention and advance planning

> EZNEFRHIR AN EMuS Various national IP office websites

> H[ESIPO  http://www. sipo. gov.cn/ SIPO China

> Lt I RGN http://www. wipo. int/portal/en/ World Intellectual Property Organization
> ZE [EUSPTO http://www. uspto. gov/patent United States USPTO

> BEXEEEPO http://www. epo. org/ EU EPO

> HZAJPO http://www. jpo. go. jp/ JPO Japan

> {E[EDE http://www. dpma. de/ DE Germany

> BAFIIAU http://www. ipaustralia. gov.au/ AU Australia

> Fha=Nz http://www. iponz. govt. nz/cms New Zealand NZ

: » FE[EUK https://www. gov. uk/government/organisations/intel lectual-property-offic ZE[EUK

= n
m
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Cross-border E-commerce IPR Compliance Advice

> FAk o] £ & ik Actively complain to the platform

IHEEEEN *&IEEHiEiEJ.:. L LeERMR  SEER
Assessmg for ;i Collating Upload appeal | : Awaiting
mfrmgement evidence . materials  results
...................................... for complaints
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Cross-border E-commerce IPR Compliance Advice

> FA o] £ & ik Actively complain to the platform

> HIFSEEE Complaint strategy

. > BR#X Copyrights
| @ HH$5I® %N Notice of withdrawal

® DMCAIEHI DMCA counter-notification
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Cross-border E-commerce IPR Compliance Advice

> fA [0 3£ & ik Actively complain to the platform

> HIFSERE Complaint strategy

> RI¥R Trademarks

@ SSRMMEAEE, BEAHRSEHALE

Pro forma invoices within 365 days and with names matching the shop
® FERIXAX B Trademark Authorization Letter

® IHERIIC R Records of sales
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Cross-border E-commerce IPR Compliance Advice

> FA o] £ & ik Actively complain to the platform

> HIFERE Complaint strategy

> &F Pantents
® 7 N HLHE Neutral evaluation mechanisms

| @ TR AYfRER R Independent arbitrator
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Cross-border E-commerce IPR Compliance Advice

> FA% [0 3£ & ik Actively complain to the platform

> HIFSEEE Complaint strategy

> KR#X Copyrights

@ 5H3® &N Notice of withdrawal

® DMCAR B %N DMCA counter-notification

> T#R Trademarks

@ SRAMHREE, BAKRSHEHALE

Pro forma invoices within 365 days and with names matching the shop
@ XS, FHERIICE Authorisation letters, records of sales

> L Patents

® 7 EMHLE] Neutral evaluation mechanisms

@ Jii 7 pY{HEL R Independent arbitrator
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Cross-border E-commerce IPR Compliance Advice

>FRARNF, FERIFIEE Active response and proactive settlement

EEEJE#, HEISERMNIFRAEIS%, MIFER.
: According to statistics, less than 5% of sellers are currently responding
:to lawsuits, and the volume of responses is small.

SRR —ARBEIRIAT, ERREIR T2 E TS

: In an anti—counterfeiting lawsuit against a brand, the court awarded US$200 E
:million in damages in absentia.

BRI RFABXRF . B, FRAIRER D IRIE S
: However, with active negotiation and communication, it will be likely
: that the amount of compensation will be reduced.
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Cross-border E-commerce IPR Compliance Advice

>N IF, FEENFIME Active response and proactive settlement

§> EERR RN F

> Bring a Invalidation claim to court

> BRI

» Bring a claim for confirmation of

rights to court
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Cross-border E-commerce IPR Compliance Advice

>N IF, FEENFIME Active response and proactive settlement

> R T REBRIRERIFANEIRX. T
ORI BRANERRBOIRA ; :
: > Invalidation claim: a claim for invalidation of the :
. complainant's trademark, patent or copyright
. can be brought to court.
> RN s TUERERRIABC /R, TF.
IRIRBRAIA, REBAZIR. g
: » Claim for confirmation of rights: you can ask the :

court to confirm that you are the owner of a '

trademark, patent or copyright and bring a

claim for confirmation of rights.
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Cross-border E-commerce IPR Compliance Advice

>FAR NI, FESIFIfE Active response and proactive settlement

10H15H
MR A
15 October,
Sued for
trademark
iInfringement

128 15H X
50003 &3 A
A%
Settlement
reached on 15

December for
$5,000

JE SRS
S EA

Shop's $6,100
funds was
freezed

Z3311%

I
After 11
rounds of

Negotiations

JEHRITHE Aol
XEEE
No suspension
of sales activities
In the shop

XF 77 I HE H I8
#421005%4
Opposing
counsel offered
$2100 in
damages

ARG RS
HKZ]10800% &
The shop's
frozen funds
rose to

US$10,800

N T7 N TR
¥
Parties enter
Into settlement
negotiations
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Cross-border E-commerce IPR Compliance Advice

>N IFE, FEENFOME Active response and proactive settlement

E%ﬁlziﬁzm J\
Efﬁlziﬁzm Ef@ E,] ﬂ% /ﬁzjj -
6100E 4% S 7 B 4 /gjtt;t'JlOBOOi%

Shop's $6,100 No suspension

The shop's
frozen funds
rose to
US$10,800

funds was of sales activities
freezed In the shop

ER: JEHRENNREESEINEE, REReESH

K%, AR, R 5
‘Note: If sales activity is not suspended when the :
-shop” s fund is freezed, money can only go in, not :
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Cross-border E-commerce IPR Compliance Advice

>N IFE, FENFIME Active response and proactive settlement

{27 Attention ! ! |
EREIRALILEE LI TIPS

Eﬁ%$§%ﬁ%,ﬂﬁ%ﬁﬁwﬁﬁggﬁﬁ§/ \ /
EHPHAAFARARLERE, ERFREE \ f
higor -p

: In order to avoid that statements made by the

: merchant during the communication constitute

- admissions of infringement or other facts, and that
such admissions may be used by the other party to
: attack the merchant in a subsequent litigation case,
merchants are advised to be careful about their

: language.
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Thank You

V7 YINGKE"

% l\T 'Glif UE\% ﬁf ﬂ = Shanghai Based Office

ADD1 EEm#H#LXIiH=1815 B EMXE
ADD2 LT ERFXERERNHEES01S iRl 398
ADD3 M EXBiEEK100S EF MEREREE S 1/2/50/51 B

BREA: BIAET BHEXA
TIHEIE: (86) 15221266180

E-mail: guoweihong@yingkelawyer.com




