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分享人：Sally ◆亚马逊平台运营资深讲师

Senior Instructor of Amazon Platform Operations

◆创立电商公司，主营亚马逊平台，

Founded an e-commerce company, focusing on the Amazon 

◆年销售额上亿

Annual sales of more than 100 million

◆主编出版书籍《Amazon跨境梦》

Edite the published book "Amazon Cross-Border Dream"

◆5年行业培训经验，11年亚马逊运营经验

5 years of training experience, 

11 years of Amazon operation experience
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亚马逊的发展史History of Amazon

成立
Founding

上市
Listing

目标
Goal

1995年7月16日
杰夫·贝索斯

网络书店

July 16, 1995
Jeff Bezos

Online Bookstore

1997年月
品类扩张

May 1997

Category Expansion

最以客户为中心的公司

Most Customer-Centric 

Company



亚马逊的站点 Amazon sites

1. 北美站 North American Sites

美国， 加拿大，墨西哥

America,Canada,Mexico

2. 欧洲站 European Sites

英国，法国，德国，意大利，西班

牙，荷兰，瑞典

UK, France, Germany, Italy, Spain, 

Netherlands, Sweden

3. 日本站 Japanese Site

4. 澳大利亚站Australian Site

5. 中东站 Middle East Site

沙特阿拉伯，阿联酋

Saudi Arabia, United Arab Emirates

6. 印度站 Indian Site

7. 新加坡站 Singaporean Site



亚马逊平台的特点 Features of Amazon Platform

以客户体验为中心Focus on customer experience

◆让客户获得更好的产品：品牌导向，Review 系统，搜索排名

Let customers get better products: brand orientation, Review system, search ranking

◆让客户获得更低的价格：跟卖

Let customers get lower prices: Sell Yours on Amazon

◆让客户获得更快的物流：FBA

Let customers get faster logistics: FBA

2. 以产品为根本 Products are fundamental



亚马逊平台的特点-跟卖 Featture - Sell Yours on Amazon



二、Amazon站点
Amazon sites

1. 主流平台

Mainstream platform

一、Amazon发展史
History of Amazon

1. 成立时间

Founding time

2. 上市时间 Listing time

3. 目标 Goals

三、Amazon特点
Features of Amazon

1. 以客户体验为中心

Focus on customer experience

2. 以产品为根本 Products are 

foundamental

亚马逊平台的特点 Features of Amazon Platform
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注册需要的资料 Preparation of materials for registration

注册准备的资料:

Materials for registration:

1. 电脑+网络Computer + network

2. 信用卡+账单地址

Credit card + billing address

3. 邮箱 Email

4. 电话 Telehone number

5. 店铺名 Store Name

6. 收款账号 Recipient Account Number

审核（US): Approval (US)

1. 营业执照Business License

2. 法人身份证 Leagal Person ID

审核（EU): Approval (EU)

1. 营业执照 Business License

2. 法人身份证 Leagal Person ID

3. 法人户口本/护照 Leagal Person 

Account Book or Passport

4. 地址证明 Proof of Address



注册需要的资料- 收款账户 Materials for registration - receipient account number

1. 美国银行卡 U.S. bank card

2. 香港银行卡 Hongkong bank card

3. 中国或者当地的银行卡 Chinese or Local bank card

4. 第三方专门收款方：Third-party dedicated payee

Payoneer 、WorldFirst 、PingPong  

Currencies Direct 、其他others



注册流程介绍 Registration process 



注册流程 - 1 Registration process - 1

1.输入邮箱

Enter your email address

2. 点击创建新的账号

click “creat new account”

3. 点继续

click “continue”



注册流程 - 2 Registration process - 2

1.姓名 Name

2. 邮箱 Email

3. 密码 Password

4. 继续 Continue



注册流程 - 3 Registration process - 3

1.公司名称 Company Name

2. 勾选 Tick

3. 继续 Continue



注册流程 - 4 Registration process - 4

1.店铺名 Store Name

2. 地址，城市，州，邮编，国家，

电话号码Address, City, State, Zip, 

Country, Phone Numbe

3. 保存，继续 Save & Continue



1.信用卡卡号Credit card number

2. 到期时间 Expiration time

3. 持卡人名字Cardholder Name

4. 账单地址 Billing Address

5. 保存，继续Save & Continue

注册流程 - 5 Registration process - 5



1.选择接听电话或者接收短信

Choose to answer the phone or receive a text message

2. 输入电话号码 Enter phone number

3. 选择需要的语言 Select the desired language

4. 选Text me now 或者 Call me now

Choose Text me now or Call me now

5. 验证完成后，下一步 After the verification，Next

注册流程 - 6 Registration process - 6



核对信息无误后，继续

Make sure all the information is correct, then continue

注册流程 - 7 Registration process - 7



1. 选个人或者公司 Choose Individual or Business

2. 是否为美国人身份 U.S. person or not

3. 公司还是个人Business or Individual

4.公司名称 Name of organizition

5. 国家 Country of Organization

注册流程 - 8.1 Registration process - 8.1



1. 勾选右边跟永久地址一致

Tick”Same as Permanent Address

2. 继续

Click “continue”

注册流程 - 8.2 Registration process - 8.2



1. 签名 Sign your full name

2. 勾选同意 Tick “Identify”

注册流程 - 8.3 Registration process - 8.3



无需做任何动作

No need to click anything

注册流程 - 8.4 Registration process - 8.4



注册流程 - 8.5 Registration process - 8.5

无需做任何动作，直接提交表格

Nothing needed. Submit the form directly



注册流程 - 8.6 Registration process - 8.6

无需做任何动作，直接点击完成注册

Nothing needed. Just click “Complete Registration”



注册流程 - 9.1 Registration process - 9.1

开始两步验证

Enable Two-Step Vertification



注册流程 - 9.2 Registration process - 9.2

1. 选择接收短信或者电话Choose to 

receieve a text message or a 

phone call to rceive codes

2. 选好国家后输入电话号码

Enter the phone number

3. 发送Code

Send code



注册流程 - 9.3 Registration process - 9.3

1. 勾选在本设备上无需验证

Tick don’t require codes on this browser

2. 开始两步验证 Start Two-step verification

3. 注册完成 Complete the registration



注册流程 - 10 Registration process - 10

注册完成后，需要页面提示上传：身份证/护照 和 营业执照。
After the registration is completed, the page prompts to upload: ID card/passport and 
business license.
卖家后台登陆地址：sellercentral.amazon.com （.com 换成对应国家站点的域名即可）
Seller background login address: sellercentral.amazon.com (.com can be replaced with 
the domain name of the corresponding country site)
文件要求：Documents requirements
1. 多页文件请合并到一个文件中进行上传
For multi-page files, please combine them into one file for uploading
2. 扫描或照片必须保持所有信息清晰可读
Scanned copies or photos must keep all information legible
3. 卖家输入的信息务必与提交的文件中的信息相符
The information entered by the seller must match the information in the submitted 
documents
4. 不接受截屏 Screenshots are not accepted
5. 不接受黑白复印件 Black and white copies are not accepted



注册流程总结 Registration process summary
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主要风险和如何做好防护 Major risks and their prevention

1. 关联 Association

2. 账号被例行审核 Accounts are routinely approved

3. 后台指标超标 Platform indicators exceed the standard

4. 实物与描述不符 The object does not i line with its description

5. 转移销售 Transfer sales

6. 沟通违规 Communication violations

7. 更换信用卡或者收款账号 Change credit card or payment account

8. 账号关联 Account Association

9. 侵权 Infringement



定义:  Definition: 

亚马逊通过技术手段获取卖家计算机相关信息，通过匹配关联因素判

断多个账号是否是同一卖家在操作。

Amazon obtains the seller's computer-related information 

through technical means, and determines whether multiple 

accounts are operated by the same seller by matching related 

factors.

影响：Influence:

1. 关闭其中一个账号 Close one of the accounts

2. “连坐“    Punished related-others 

主要风险和如何做好防护-关联 Major risks and its prevention - association



核心：把自己手上的不同账号当做是多个陌生人的账号

Core: see your different accounts as the accounts of 

multiple strangers

1. 干净的登录设备 clean/safe login devices

2. 干净的网络 clean/safe network

3. 干净的注册信息 clean registration information

4. 干净的账号内信息 clean account information

主要风险和如何做好防护-如何防关联
Major risks and its prevention - how to prevent association



风险和如何做好防护-风险来源 Major risks and its prevention - risk source

1. 登录风险设备Log in with risky devices                      

2. 网络 Network

3. 浏览器指纹 Browser fingerprint

4.  密码 Password

5. Flash 图片加载 Flash picture loading        

6. Cookies         

7. 注册信息 Registration Information

8. 账号内资料 Account imformation



如何写申诉信 - 思路 How to write a letter of appeal - method

思路：

1.  了解账号被关的直接原因，承认错误

2.  解释发生这种情况的原因

3.  提出解决方法

What to do:

1. Understand the direct reason for 

account closure and admit mistake

2. Explain why this happened

3. Put forward solutions



1. 收到亚马逊警告信的时候，我们才意识到...
When  received the Amazon warning letter, we realized that...

2. 在收到警告信之前，你做了什么事情， 具体罗列出自己的错误
What did you do before you received the warning letter, list your mistakes in 
detail.

3. 解释发生这种错误的原因
Explain why mistakes occurred.

如何写申诉信 - 步骤 How to write a letter of appeal - process



4. POA 以后的计划

1)  停止违规的行为

2)  学习亚马逊的规则

3) 学习知识产权的知识

4)  注册品牌并备案

5) 检查账户里面其他的Listing,及早发现问题

6) 夸夸FBA

7) 处理未发货的订单，回复未回复的邮件

8) 跟买家道歉

9) 对于犯事的员工给予惩罚

10) 体现出自己的实力，工厂

如何写申诉信 - 步骤 How to write a letter of appeal - process

4. Plans beyond POA

1) Stop the violation

2) Learn Amazon's rules

3) Learn about intellectual property

4) Register the brand and put on record

5) Check other listings in the account to find

problems early

6)  Praise FBA

7) Handle unshipped orders and reply to 

unanswered emails

8) Apologize to the buyer

9) Punish employees who commit crimes

10) Show your strength, the factory



一、账户注册 Account registration

1.  资料 Materials

2. 流程 Process

二、账户的风险 Account risks

1. 常见风险 Common risks

2. 如何申诉 How to appeal

1 2
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品牌的特点和注册时间 Brand features and registration time

特点：Features

1. 地域性 Region

2.  品类性Category

注册时间：Registration time

TM：3-7天 TM: 3-7 days

R： 8-12个月 R: 8-12 months



品牌注册需要的资料Materials required for brand registration

1. 身份证（或者营业执照）ID card (or business license)

2. 品牌名称 Brand name

3. 需要注册的品类 Categories that need to be registered

4. 产品图片（要印品牌LOGO）Product pictures (printed with brand LOGO)

5. 品牌LOGO的图片 Brand LOGO picture



品牌备案的优势 Advantages of Brand Registration

1. 当被跟卖的时候向亚马逊投诉，有品牌才会被受理

When  fraudulent selling happens, complaints to 

Amazon will be accepted only with a brand.

2. 可以有更多功能，如A+，旗舰店，品牌分析，后台有品牌

的板块

More functions, such as A+, flagship store, brand 

analysis, and a section with brand in the background.



品牌备案的流程 - 1Brand registration process-1

Step1. 点 Register your brand

Step1. Click “Register your brand”

路径 Pathway



Step2. 输入品牌名，和serial number
Step2. Enter the brand name, and serial number

品牌备案的流程 - 2 Brand registration process-2



美国商标局：https://tmsearch.uspto.gov/bin/gate.exe?f=login&p_lang=english&p_d=trmk

进入网站后，输入品牌名，提交
On the website, enter the brand name and submit

品牌备案的流程 2 - 查找 Serial Number - 1
Brand registration process-2 Find Serial Number-1



在左侧找到Serial number

Find the Serial number on the left

品牌备案的流程 2 - 查找 Serial Number - 2
Brand registration process-2 Find Serial Number-2



Step3. 提交产品图片
Step3. Upload product images

品牌备案的流程 - 3 Brand registration process-3



Step4. 是否有UPC，ISBN,EAN或者

GTIN，一定选择否；

根据实际情况填写信息

Step4. Definitely choose “no” to 

the question  - Dose you product 

has UPC, ISBN, EAN  or GTIN? ;

Enter other information based on 

actual conditions

品牌备案的流程 - 4 Brand registration process-4



Step 5. 方法：在搜索框中输入GTIN exemption, 

找到后点击进入

Step 5. Method: Enter GTIN exemption in the 

search box, find it and click enter

品牌备案的流程 - 5 申请GTIN豁免 - 1
Brand registration process-5 Apply GTIN exemption - 1 



选择类目，输入品牌名
Choose category, enter brand name

品牌备案的流程 - 5 申请GTIN豁免 - 2
Brand registration process-5 Apply GTIN exemption - 2



下载Word文档后填写信息，最后扫描上传
Download the Word document,
fill in the information
and finally scan and upload it.

品牌备案的流程 - 5 申请GTIN豁免 - 3
Brand registration process-5 Apply GTIN exemption - 3
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站点买家页面介绍 - 1 Introdction of site buyers' profile - 1



站点买家页面介绍 - 2 Introdction of site buyers' profile - 2



站点买家页面介绍 - 3 Introdction of site buyers' profile - 3



站点买家页面介绍 - 4 Introdction of site buyers' profile - 4



站点买家页面介绍 - 5 Introdction of site buyers' profile - 5



站点买家页面介绍 - 6 Introdction of site buyers' profile - 6



站点买家页面介绍 - 7 Introdction of site buyers' profile - 7



站点买家页面介绍 - 8 Introdction of site buyers' profile - 8



站点买家页面介绍 - 9 Introdction of site buyers' profile - 9



站点买家页面介绍 - 10 Introdction of site buyers' profile - 10



站点买家页面介绍 - 11 Introdction of site buyers' profile - 1



流量入口介绍 Introduction of traffic portal 

1. 关键词搜索 Key word searching

2. 广告 Advertisement

3. 秒杀 Seckilling

4. Coupon

5. Promotion

6. Best Sellers/New Release/Most Wished 

for/Gift Ideas

7. Newer Model

8. A+关联推荐 A+ associated recommendations

10. 品牌 Brand

11. 价格区间 Price range

12. Review星级 Review rating

13. 变体信息（如：尺码，颜色）

Variety information (size, color 

etc.)



流量入口介绍 Introduction of traffic portal - Best Sellers



流量入口介绍 Introduction of traffic portal- NR MWF GI



一、买家视角
Buyer perspective

1. 买家页面
Buyer page

2. 流量入口
Traffic portal



1 选品的思路
Product Selection Considerations

2 选品的步骤
Product Selection Process

产品开发
Products

Development

05



选品的思路 - 1 Product selection consideration - 1

思路1：Consideration 1:

判断一个产品是否可以做 Whether a product can be chosen 

1.）市场足够大（需求量足够大） Huge market (enough demand)

2.） 竞争足够小（利润足够好）Little competition  (enough profit)



选品的思路 - 1  测试购买法 Product selection consideratio - Test Buy - 1



选品的思路 - 1  测试购买法 Product selection consideration - Test Buy - 2



付费软件：Payed software

https://www.junglescout.com

选品的思路 - 1  软件测试
Product selection consideration - 1 software test



选品的思路 - 2 Product selection consideration - 2

思路2：Consideration 2: 

分析产品的优缺点 pros and cons of the product

1.）产品的优点 Pros of the product

2.）产品的缺点，尤其是买家急需改进的点

Cons of the product, especially those that buyers need to improve urgently



产品开发的步骤 Product development process

1. 找准关键词 Pinpoint keywprds

2. 分析竞争对手 Analyze competitors

3. 分析自己的产品 Analyze your own products



一、产品开发 Product  development

1.  思路 Consideration 

2. 步骤 Process

01
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常用编码的定义 Definitions of Common Codings

1. UPC/EAN： 产品编码，上传产品使用 如：7950639005829

Product code, used for uploading the product，such as 7950639005829

购买官网/The official website of the purchase：https://www.barcodestalk.com/

编码中心/Coding Center：http://www.ancc.org.cn/

2.  ASIN ： 产品的身份证号，唯一性 如：B012CODTUO

Product ID number, unique, such as B012CODTUO

3.  SKU ：产品的编号，自己命名 如：Sally00-Z01

Product number, name it yourself such as: Sally00-Z01

4.  FNSKU：产品在亚马逊仓库的编号 如：X000GRUH38

The serial number of the product in Amazon's warehouse, such as: X000GRUH38



Listing八大要素 Eight elements of Listing

1.  关键词 Keywords

2. 标题 Title

3.  图片 Picture

4.  五点描述 Bullet ponts description

5.  详细描述 Detailed description

6. A+

7. Q & A

8. Review



Listing八大要素 - 关键词 Eight elements of Listing-Keywords

用处： 标题，图片，Search Terms, 描述，Q&A, Review

Uses: Title, Image, Search Terms, Description, Q&A, Review 

1. 搜索框的结果 Search box results

2. Review  

3. 同行标题 Peer Title

5. 后台报告（广告，品牌） Background reporting (advertising, branding)

4. 站外资源 Off-site resources

5. 相关工具 Related tools



Listing 八大要素 - 标题 Eight elements of Listing-Title

1.商品名称应简洁。我们建议商品名称少于 80 个字符。

The product name should be concise. Less than 80 characters of product names is recommeded .

2. 请勿全部使用大写字母。

Do not use all capital letters.

3. 标题里面每个单词的首字母大写（介词,连词和冠词除外）

Capitalize the first letter of each word in the title (except prepositions, conjunctions and articles)

4. 使用数字： ［ 2 ］ ，而不是 ［ two ］

Use numbers: [ 2 ] instead of [ two ]



Listing 八大要素 - 标题 Eight elements of Listing-Title

5. 请勿使用非语言 ASCII 字符，如 Æ, ©, or ®。

Do not use non-linguistic ASCII characters such as Æ, ©, or ®.

6. 商品名称应仅包含识别商品所需的最少信息。

Product names should contain only the minimum information necessary to identify the product.

7. 请勿使用主观性评价用语，如 ［ Hot Item ］ 或 ［ Best Seller ］

Do not use subjective evaluation terms such as [Hot Item] or [Best Seller]

8. 商品名称可以包含必要的标点符号，如连字符 (-)、正斜杠 (/)、逗号 (,)、和号 (&) 和句点 (.)。

Product names may contain necessary punctuation such as hyphens (-), forward slashes (/), commas (,), 

ampersands (&), and periods (.).



Listing 八大要素 - 图片 Eight elements of Listing-Pictures 

1. 商品形象必须占据图片区域中 85% 或以上的面积。

The product picture must occupy 85% or more of the image area.

2. 最长边的分辨率最好不小于 1600 像素，最大不超过10,000 像素。

The resolution of the longest side should preferably not be less than 1600 pixels, and the maximum 

should not exceed 10,000 pixels.

3. 图片必须采用 JPEG（.jpg 或 .jpeg）、TIFF (.tif)、PNG (.png) 或 GIF (.gif) 文件格式（不支持动图）。

Pictures must be in JPEG (.jpg or .jpeg), TIFF (.tif), PNG (.png) or GIF (.gif) file format (motion graphs are 

not supported).

4. 图片不得包含裸体或有性暗示意味。不得在真人模特上展示儿童、婴幼儿的紧身连衣裤、内衣和泳衣。

Pictures must not contain nudity or sexual implication. Bodysuits, underwear and swimsuits for children, 

infants and toddlers should not be displayed on live models.



Listing 八大要素 - 图片 Eight elements of Listing-Pictures 

5. 图片不得包含任何亚马逊徽标或商标、亚马逊徽标或商标的变体，或者任何容易让人混淆的与亚马逊徽

标或商标相似的内容。

The picture must not contain any Amazon logo or trademark, variations of the Amazon logo 

or trademark, or anything that is confusingly similar to the Amazon logo or trademark.

6. 图片不得包含亚马逊商城使用的任何标记、标记的变体、任何容易让人混淆的与标记相似的内容。这包

括但不限于“Amazon’s Choice”、“优质的选择”、“Amazon Alexa”、“与 Alexa 合作”、“畅

销商品”或“热卖商品”。

The picture must not contain any of the marks used in the Amazon marketplace, variations of the 

marks, or anything that is confusingly similar to the marks.This includes, but is not limited to, "Amazon's 

Choice," "Premium Choice," "Amazon Alexa," "Work with Alexa," "Best Sellers," or somthing like this



1. 主图片必须采用纯白色背景（RGB 色值为 255、255、255）

The main picture must have a pure white background (RGB color value 255, 255, 255)

2. 主图片必须是实际商品的专业照片（不得是图形、插图、实物模型或占位图片），不得展示无关配件或可能令

买家产生困惑的道具。

The main picture must be a professional picture of the actual product (no graphics, illustrations, 

mock-ups, or placeholder images), and must not show extraneous accessories or props that may 

confuse buyers.

3. 主图片内的商品形象上方或背景中不得有文字、徽标、边框、色块、水印或其他图形。

There must be no text, logos, borders, color blocks, watermarks or other graphics above or in the 

background of the product picture in the main picture.

Listing 八大要素 - 图片 - 主图1
Eight elements of Listing-Pictures -main picture 1



4. 主图片不得包含单个商品的多角度视图。

The main picture must not contain a multi-angle view of a single item.

5. 主图片展示的商品必须去除外包装

The product displayed in the main picture must be removed from the outer packaging.

6. 主图片不得展示处于坐姿、跪姿、靠姿或卧姿的真人模特，但可以使用辅助技术（轮椅和修复器等）展示各种

物理移动设备。

The main picture should not show a live mannequin in a sitting, kneeling, leaning or lying position, 

but may show various physical mobility devices using assistive technology (wheelchairs, prosthetics, 

etc.).

7. 多件装服装商品和配饰的主图片必须采用平铺拍摄（不使用模特）。

Main picture for multi-pack apparel items and accessories must be taken flat (without models).
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Eight elements of Listing-Pictures -main picture 1



8. 无论人体模型是何种外观（透明、纯色、肉色、框架或衣架），服装配饰的主图片均不得展示人体模

型的任何部位。

Regardless of the appearance of the mannequin (clear, solid, flesh-colored, framed, or 

hanger), the main picture for clothing accessories must not show any part of the mannequin.

9. 女装和男装的主图片必须在真人模特上展示商品。

Main pictures for women's and men's clothing must show the goods on a live model.

10. 儿童和婴幼儿服装的所有图片必须采用平铺拍摄（不使用模特）。

All images of children's and infant clothing must be taken flat (without models).

11. 鞋靴主图片必须展示单只鞋靴，呈 45 度角朝左摆放。

The main shoe image must show a single shoe, facing left at a 45 degree angle.
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目的 Purposes：

1. 买家通过阅读Bullet Points，可以更好的了解这个产品，看看是否可以提升他们的生活品质。

By reading Bullet Points, buyers can better understand this product and see if it can 

improve their quality of life.

2. 引起买家购买的兴趣

Generate interest from buyers

Listing 八大要素 - 五点描述 - 目的
Eight elements of Listing-Bullet points - purpose



建议：

1. 核心点全大写

2. 简单，短

3. 插入关键词

4. 写出买家关心的点

5. 场景化

6. 有保障条款

7. 巧用小符号

Listing 八大要素 - 五点描述 - 写法建议
Eight elements of Listing-Bullet Points-Writing suggestion

Suggestions:

1. All core points be capitalized

2. Simple, short

3. Insert keywords

4. Write down what the buyer cares about

5. Scenarios

6. Guarantee clause

7. Use small icons



简洁明了 Concise

Listing 八大要素 - 五点描述 - 示例 1
Eight elements of Listing-Bullet Points-Example 1



Listing 八大要素 - 五点描述 - 示例 2
Eight elements of Listing-Bullet Points-Example 2
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Listing 八大要素 - 五点描述 - 示例 3
Eight elements of Listing-Bullet Points-Example 3

小符号 Small icons



Listing 八大要素 - 详细描述 - 示例 Eight elements of Listing-Description-Example



Listing 八大要素 - A+ 要点 Eight elements of Listing-A+

1. 体现出产品卖点 Demonstrate the selling points of the product

2. 选好模板 Select a template carefully

3. 搜集竞争对手的内容 Collect competitors’content



Listing 八大要素 - A+ 示例版块
Eight elements of Listing-A+example section

使用方法 Instructions



产品款式展示 Product style display

Listing 八大要素 - A+ 示例版块 2
Eight elements of Listing-A+example section2



产品对比 Products Comparison

Listing 八大要素 - A+ 示例版块 3 
Eight elements of Listing-A+example section 3



产品卖点 Product’ selling points 

Listing 八大要素 - A+ 示例版块 4
Eight elements of Listing-A+example section 4



Listing 八大要素 - A+ 示例版块 5
Eight elements of Listing-A+example section 5

包装清单 Package



Listing 八大要素 - Q&A Eight elements of Listing-Q&A

1. 可以放什么内容？What?

2. 注意事项？Notes  

3. 怎么做？How



Listing 八大要素 - Review - 买家页显示
Eight elements of Listing-Review -customer image



Listing 八大要素 - 总结 Eight elements of Listing-Review - summary

1.  关键词 Keywords

2. 标题 Title

3.  图片 Picture

4.  五点描述 Bullet Points

5.  详细描述 Description

6. A+

7. Q & A

8. Review



Listing 上传步骤 - 1 Listing process - 1

Step1.  路径 Pathway



Step2.  查找类目 Search for the category

Listing 上传步骤 - 2 Listing process - 2



Listing 上传步骤 - 3 Listing process - 3

Step3.  确定类目

Select the product type



Listing 上传步骤 - 上传页面 - 简易版
Listing process - uploading page - express edition  



Listing 上传步骤 - 上传页面 - 详细版
Listing process - uploading page - detailed version



Listing 上传步骤 - 4 Listing process - 4

Step 4. Product name(Title), Brand name,

Manufacturer, Unit Count, Unit Count 

Type

原则：打星号的一定要填，没打星号的根据产

品情况填。Principle: mandatory fields have 

a asterisk (*); optional fields should be 

entered based on actual conditions



Listing 上传步骤 - 5 Listing process - 5

Step 5. Varitions，非必填，产品有变体就填（稍后演示）
Variation, optional, enter if the product hhas variations (present later)



Listing 上传步骤 - 6 Listing process - 6

Step 6. SKU, Price, Condition



Listing 上传步骤 - 7 Listing process - 7

Step 7. 非必填，与产品符合就填
Optional, enter if it suits your product



Listing 上传步骤 - 8 Listing process - 8

Step 8. 上传图片 Upload images



Listing 上传步骤 - 9 Listing process - 9

Step 9. 建议填上详细描述和五点描述
Desciption and bullet points are recommended



Listing 上传步骤 - 10 Listing process - 10

Step 10. 建议填上搜索关键词
Key words for searching are recommended



Listing 上传步骤 - 11 Listing process - 11

Step 11. 非必填，与产品相关就填
Optional, enter if it is related with your product



Listing 上传步骤 - 单变体 Listing process - single variation

选好变体类型，按照提示填入信息
Select the type of variation, enter information with reminders



Listing 上传步骤 - 双变体 Listing process - double variations

选好变体类型，按照提示填入信息
Select the type of variation,
enter information with reminders



Listing 上传步骤 - 表格上传 2. 
Listing process - upload the form 2. 

Step2. 1 查找类目

Search in the inventory



Step2. 2 选中类目 Select the product type

Listing 上传步骤 - 表格上传 2.2
Listing process - upload the form 2.2



Listing 上传步骤 - 表格上传 2.3 Listing process - upload the form 2.3

Step2. 3 选中类目 Select the product type



Step2. 4 选站点 Select marketplaces

Listing 上传步骤 - 表格上传 2.4
Listing process - upload the form 2.4



Step2. 5 下载模板 Download the template

Listing 上传步骤 - 表格上传 2.5
Listing process - upload the form 2.5



Step2. 6.1 填写表格 Fill in the form

Listing 上传步骤 - 表格上传 2.6.1
Listing process - upload the form 2.6.1



Step2. 6.2 填写表格 Fill in the form

Listing 上传步骤 - 表格上传 2.6.2
Listing process - upload the form 2.6.2



Step2. 6.3 填写表格 Fill in the form

Listing 上传步骤 - 表格上传 2.6.3
Listing process - upload the form 2.6.3



Listing 上传步骤 - 表格上传 - 变体
Listing process - upload the form - variation

填写变体信息（有变体才需要填）

Enter the variation information (enter if it is related )



Listing 上传步骤 - 表格上传 - 3
Listing process - upload the form -3

Step3. 上传表格 Upload the file



Listing 上传步骤 - 表格上传 - 4
Listing process - upload the form - 4

Step4. 等待上传成功 Wait for the successful uploading



分类审核 - 需要批准的分类和商品
Categorized approval - categories and products that require approval

路径 Pathway



分类审核 - 步骤 1 Categorized approval - step 1

Step1 找到需要的做审核的类目 Find the category that requests aproval



Step2.1 上传所需文件

Submit required documents

分类审核 - 步骤 2.1 Categorized approval - step 2.1



Step2.2 上传所需文件

Submit required documents

分类审核 - 步骤 2.2 Categorized approval - step 2.2



一、Listing

1.  常见编码 Common codings

2. Listing八大要素 Eight elemets of listing

3. Listing上传的步骤 Steps of listing
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