
1. 此次培训的开幕式将于3月26日举行，

请大家届时参加。

2. 此次培训满分为100，考勤和测试分

别占比为50%，总分60以上将获得合格

学员证书，80分以上将获得优秀学员证

书，且有机会获得线下实习的机会。

3. 此次直博将会以直博与录播的形式呈

现，若有同学无法来参加直播，可自行

通过录播补齐相关课程。
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课程介绍 Course Introduction
1.账号注册 Account Registration
2.买家视角Buyers’Prospective
3.平台站点介绍Platform and Site

4.费用 Costs
5.刊登 Product Release

6.售前 Pre-sale
7.售中 In Sale

8.售后 After Sale
9.政策 Policies

10.促销 Promotion



01.账号注册
Account Registration



账户注册的模块
Account Registration Modules

资料准备 Materails Preparation

账号注册 Account Registration

国际支付宝注册 Escrow Registration

可能遇到的限制 Potential Limitations



账户注册
Account Registration

模块一：资料准备

Module One: 
Materails 

Preparation



账户注册的资料准备
Preparation of Account Registration Materials

公司信息 Company Information
• 公司注册名称 Registered Name of the Company
• 公司注册地址 Registered Address of the Company
• 税务登记号（VAT号）以及税务文件 VAT Number and Documents
注：所有填写的信息必须与提交的资料上信息吻合，及公司注册地址必须在欧盟
地区（否则平台会将代征税款）。Note: all information filled in must match with 
the submission. And the resgistered address must be in the European Union 
regions. (Otherwise, the platform will collect the taxes) 



账户注册的资料准备
Preparation of Account Registration Materials

公司法人和联系人信息 
Information of Corporate Legal Representative and Contact
• 姓名 Name
• 国籍 Nationality
• 出生日期 Date of Birth
• 身份证/护照号码 ID/ Passport Number
• 手机号码 Phone Number
• 电子邮箱 E-mail
• 居住地址 Residential Address

注：法人和联系人可以是同一人 
Note: The legal representative and contact can be the same person



账户注册
Account Registration

模块二：账户注册

Module Two: 
Account 

Registration



账户注册的流程
Account Registration Process

Step1：打开速卖通官方网址 www.aliexpress.com
Step1：open the webside of AliExpress   www.aliexpress.com



账户注册的流程
Account Registration Process

Step2：在Sell on AliExpress栏选择Non-Chinese Seller Registration
Step2：click the Non-Chinese Seller Registration on Sell on AliExpress



账户注册的流程
Account Registration Process

Step3：在新页面右上角点击“注册”
Step3：click “Register”at the top of the new page

Step4：按提示创建账号并认证
Step4：follow the prompts to create an account and authenticate it



账户注册的流程
Account Registration Process

Step5：填写公司信息 fill in the company information



账户注册的流程
Account Registration Process

Step6：填写法人信息
Step6：fill in the legal representative’s 
             information

Step7：提交后等待审核
Step7：submit and wait for review



账户注册
Account Registration

模块三：国际支付宝注册

Module Three: Escrow 
Registration



Step1：打开国际支付宝 open the Escrow 
https://global.alipay.com/platform/site/ihome

国际支付宝注册
Escrow Registration

Step2：填写邮箱注册账户
Step2：register an account with 
             e-mail   



账户注册
Account Registration 

模块四：可能遇到的限制

Module Four: 
Potential Limitations



可能遇到的限制
Potentail Limitations

注册限制 
Limitations on Registration
n 目前速卖通只支持图中的6个

国家区域（中国、西班牙、
意大利、土耳其、法国和巴
西）注册

n Currently AliExpress only 
supports registration in 
China, Spain, Italy, Turkey, 
France and Brazil.

解决方法 Solutions
n 找您当地的服务商或者中国

的服务商帮忙注册申请账号
n Find service providers in 

available countris to help 
regitster and apply for an 
account



02.买家视角
Buyers’ 

Prospective



买家视角的模块
Buyers’ Prospective Module

站点页面介绍 Website 
Introduction 

卖家中心介绍 Sellers 
Center Introduction 



买家视角
Buyers’ Prospective

模块一：站点页面介绍

Module One: 
Website  

Introduction



站点页面介绍—前台页面构成（上部）
  Website Introduction- Composition of the Front Desk Site (top)

大促活动Banner
Promotions

搜索栏
Searching Bar
• 70%的买家通

过搜索栏搜索
商品

• 70% of buyers 
search products 
with searching bar

平台营销活动区域 Marketing Area

账号注册和登录
Account 
registration and 
login

商品类目区域，部分买家喜欢按类目搜索商品
Comodity category area, some buyers prefer to search products by comodity category



站点页面介绍—前台页面构成（中部）
  Website Introduction- Composition of the Front Desk Site (middle)

SuperDeals促销区域

新品推送区域
New Arrivals Area

优质商品推送区域 Top Selection Area



站点页面介绍—前台页面构成（下部）
    Website Introduction- Composition of the Front Desk Site (end) 

特色类目推荐区域
Featured Categories 
Recommendation Area

搜索匹配推荐区域
Matching Products 
Recommendation Area



站点页面介绍—前台页面构成（底部）
 Website Introduction- Composition of the Front Desk Site (bottom) 

平台服务推荐区域
Platform Service Recommendation Area



买家视角
Buyers’ Prospective

模块二：卖家中心介绍

Module Two: Sellers 
Central Intrudoction



卖家中心介绍—登录后台
Sellers Center Introduction-Backstage Login 

两个登录入口
Two Login Portals



卖家中心介绍—登录后台
Sellers Center Introduction-Backstage Login 



卖家中心介绍—后台模块
Sellers Center Introduction-Backstage Module

选择合适的语言
Select the Appropriate Language 



卖家中心介绍—后台模块
Introduction to Seller Center - Backstage Module

店铺综合数据看板
Shop Integrated Data 



卖家中心介绍—后台模块
Introduction to Seller Center - Backstage Module

    商品页面 Product Page



卖家中心介绍—后台模块
Introduction to Seller Center - Backstage Module

交易信息页面 Transaction Information Site



卖家中心介绍—后台模块
Introduction to Seller Center - Backstage Module

店铺装修页面 Platform Decoration Page



卖家中心介绍—后台模块
Introduction to Seller Center - Backstage Module

账户认证页面 Account Authentication Site



卖家中心介绍—后台模块
Introduction to Seller Center - Backstage Module

生意参谋页面Data Analysis



卖家中心介绍—后台模块
Introduction to Seller Center - Backstage Module

违规页面 Violation Alert



03.平台和站点介绍
Platform and Site



店铺装修模块
Shop Decoration Module

平台介绍 

Platform Introduction

主要站点介绍 

Mainsite Introduction



平台介绍
Platform Introduction

平台特色：Platform feature
1. 阿里系平台，会员基数庞大，流量大 Alibaba platform with a large membership 

base and immense traffic
2. 一店卖全球 One store for the entire world
3. 店铺后台数据化程度高 Intense backstge store data
4. 价格竞争比较激烈 Intense Price Competition

主要销售市场 Main 
Market
p 俄罗斯 Russia
p 西班牙 Spain

平台主销类目 
Platform Kingpin Category
服装服饰、手机通讯、鞋包、美容健康、
珠宝手表、消费电子、电脑网络、家居、
汽车摩托车配件、灯具等
Clothing, mobile communication, 
shoes and bags, beauty and health, 
jewelry and watches, consumer 
electronics, computer network, home, 
automobile and motorcycle 
accessories, lamps, etc



主要站点介绍—俄罗斯站（https://aliexpress.ru）
Introduction to Main Sites - Russia Station

特点 Features
1.网民数量众多，市场增长潜力巨大，年复合增长率达34% 
with a large number of netizens and huge potentail 
market growth, the annual compound rate reaches 
34%
2.速卖通的重点市场，可以选择平台的核心物流服务，获得
额外的曝光和补贴 Russia is one of the key markets of 
AliExpress. Can choose the platform’s core logistics 
sevieces to gain additional exposure and subsideis
3.阿里巴巴和VK共同持股 Alibaba and VK share the 
stake



主要站点介绍—西班牙站（https://aliexpress.ru）
Introduction to Main Sites - Spain Station

特点 Features
1.网民数量众多，24-35岁为主要购物人群，注重性价比 a large number of 
netizens, 24-35 years old is the main shopping group, they pay 
attention to cost-effective
2.喜欢运动、时尚、音乐等话题，喜欢逛社交平台 they prefer sports, 
fashion, music and social media
3.速卖通重点市场，本地化物流服务和社交流量倾斜 Spain is another main 
market of AliExpress, have localized services and enough social traffic 

主要品类分布
1.24岁以下
n 优势类目：Fashion Jewelry、Mobile 

PhoneAccessories, Auto Replacement Parts
n 潜力类目：Home Decor、Mobile Phones、

Sneakers、Dresses

2.24-35岁
n 优势类目：Mobile Phone Accessories、 Cycling、

Fishing
n 潜力类目：Home Decor、Car Electronics 

AutoReplacement Parts

3.35岁以上
n 优势类目：Mobile Phone Accessories、Fishing 、

Home Audio & Video
n 潜力类目：Car Electronics、 Home Decor、

AutoReplacement Parts



04.费用
Cost



费用
Cost

基本费用 Fixed Cost

可选费用 Optional Charges

查看账单 Bill Search



基本费用
Fixed Cost

平台基本费用 Platform Fixed Cost

1.保证金 Deposite
n 大部分类目为10000元，个别类目为50000元
n 保证金主要用于违规时的罚款，如关店会在30天内退回
n Most categories are 10000 yuan and some categories are 50000 yuan
n The deposit is mainly used for fines in case of violation. If the store is closed, it 

will be returned within 30 days

2.类目佣金 Commision Category 
n 成交订单时平台的抽佣，根据类目不同费率在5%-8%
n The commission rate of the platform is 5% - 8% according to different categories

3.提现手续费 Withdrawal Fee
n 如通过企业支付宝进行美元体现，收取15美元/笔
n If the US cuerrency is used for withdraw, it will be charged $15 / Withdraw.



可选费用
Optional Charges

可选费用 Option Charge

1.营销费用  Marketing Expenses
n 直通车广告费：根据投放广告商品的点击数和定价进行扣费
n 联盟营销费用：开通速卖通后台联盟营销推广后，如通过该渠道下的的订单会按比

例收取费用
n Direct Advertising Fee: the fee will be deducted according to the number of clicks 

and pricing of the advertised goods
n Alliance Marketing Fee: after launching the backstage alliance marketing 

promotion of express,the platform will charges in profit proportion if orders are 
made through this channel

2.物流费用 Logistics Cost
n 如选择平台海外仓储服务会收取对应的费用
n If the platform is selected, corresponding fees will be charged for overseas 

warehousing services



查看账单 Bill Searching



05.刊登
Product 
Release



类目 Category
标题 

Title

主图 

Main Graph

营销图 
Marketing 

Graph

视频 Video
属性 

Nature

定价及库存 
Price and 
Inventory

详情页 Detailed 
Describtion

包装及物流 
Packaging and 

Logistic

其它设置 Other 
Setting

发布商品的模块
Modules of Product Release

 



 

模块一：类目 
Module One: 

Category

发布商品的模块
Modules of Product Release



发布商品的路径
Modules of Product Release



发布商品的路径
Pathway to Product Release

1
2



发布商品的类目:选择商品的展示语言
Category of Released Product: Select Display Language

针对商品主要市场国进行精细化设置
make an elaborate setting for the main market 
countries



发布商品的类目—方法1：直接选择
Category of Released Product - Option 1: Direct Selection



发布商品的类目—方法2：关键词推荐
Category of Released Product-Option 2: Keywords Recommendation



发布商品的属性—方法3：同类商品参考
Property Released Products-Option 3：Reference of Similar Products

Step1：网站搜索同类产品
Step1：Search similar products

Step2：点击产品进入详情页
Step2：Go to information page

Step3：复制网址上的产品ID
Step3：Copy Product ID



发布商品的属性—方法3：同类商品参考
Property Released Products-Option 3：Reference of Similar Products

Step4：将产品ID粘贴到Category栏搜索
Step4：Paste ID to “Category” and search

小结：Summary:
1.错选类目会降低商品曝光度 
1. Wrong category will reduce the exposure of products;
2.当没有把握的时候，建议采用方法2或方法3选择类目
2. Take Option 2 or 3 if you have difficulty in selecting category



发布商品的模块
Modules of Product Release

模块二：标题
Module Two:

Title



发布商品的标题：标题出现的位置
Title of Released Product: Where the title is

n 商品标题是平
台评估买家搜
索的商品与卖
家售卖的商品
是否匹配的重
要参考因子

n The Product 
title is an 
important 
factor for the 
platform to 
evaluate if 
seller’s product 
matches what 
buyers’ 
searches



发布商品的标题：如何设置商品的标题
Title of Released Product: How to Set the Title

1.标题必含内容 Required Content

• 核心词（提升相关性）+属性词（排名和精准流量）+引
流词（引流）

• Keywords（ Enhance relevancy）+ Property words
（ranking and accurate traffic）+ Traffic Drawing 
words（ traffic drawing ）

例子：夹子 Clip 
Example: Clip
n 核心词Keyword：Clip
n 属性词Property word：Wooden、Colorful
n 引流词Traffic Drawing：For Christmas

标题Title：Wooden Colorful Clips For Christmas



2.标题设置通用格式  General Format

• 核心词1（精准）+属性词+核心词2（相似）+属性词+核心词3（热门）+属性词/流量词
• Keyword1（accurate）+Property word + keyword2（similar）+ Property word +Keyword 3（hot）+ 
Property/Traffic drawing

例子Example：夹子 Clip
n 核心词Keywords：Clip、Clamp
n 属性词Property：Wooden、Colorful、Star、

Pentagram、Yellow、Red、Green…
n 引流词Traffic drawing：For Christmas、For 

Kitchen，DIY Crafts

扩充词库，尽量用
满128个字符

最终标题Final Title：Natural Wooden Clips Star Shape Colorful Clamps 
Pentagram Red Clip For Christmas Party Home Decoration

发布商品的标题：如何设置商品的标题
Title of Released Product: How to Set the Title



n 每个单词的首字母要大写；Capitalize the initial letter of each word

n 数量尽量用阿拉伯数字，比如尽量使用“3”而不是“Three”;

    Use Arabic numerals，like using“3”instead of “Three”;

n 单位用单词表达，而不用符号，比如表达“英寸”时请使用“inches”而不是符号；Use 

words instead of signs, like using“inches”instead of its sign；

n 只写产品相关的信息，不要包含一些卖家自己才知道的信息，如产品编号等；

Only include product related information，do not include the information which only the seller 

knows

n 128字符尽量填满，获得更多搜索流量；Try to use up all 128 characters to get more search 

traffic；

n 避免单词拼写错误 Do not make a wrong spelling.

3.标题设置的注意事项 Tips

发布商品的标题：如何设置商品的标题
Title of Released Product: How to Set the Title



发布商品的模块
Product Release Modules

模块三：主图
Module Three: 

Main Photo



发布商品的模块：主图的构成
Product Release Modules: Components of Main Picture

注意事项Tips:
1.图片格式只能是jpeg或png  Picture format must be jpeg or png;
2.图片大小不能超过5MB Picture must NOT exceed 5MB
3.图片横纵比例1:1（像素1000x1000）或3:4（像素750x1000）；所有图片比例要一致
Aspect ratio must be 1:1（ pixel 1000x1000 or 3:4 (pixel 1000x750); Aspect ratio of all 
pictures must be consistent



发布商品的模块：主图的注意事项
Tips for Main Picture

1.建议纯白色背景  White background is 
suggested

• 适当添加镜像或阴影做卖点突出或质感升级，与同行差异化
• Some picture correction to highlight selling points or quality will make your 
product outstanding among the others.



发布商品的模块：主图的注意事项
Tips for Main Picture

2.主图不要出现容易让买家误会的元素

Do NOT include anything confusing
• 如配件、赠品等 Such as giveaway, accessories, etc.



发布商品的模块：主图的注意事项
Tips for Main Picture

3. 产品在图片中的比例为85%左右

Set proportion of product in the picture to around 
85%.

• 结合买家在手机端搜索产品的体验
• This is experience from mobile customer.



发布商品的模块：主图的注意事项
Tips for Main Picture

4.不同的商品可以不用的场景衬托

Use various scenes to set off different products
• 不是所有产品都要使用白底
• 当要突出商品的应用时可以考虑现实背景
• Background doesn’t necessarily have to be white
• Consider to use the real background when you want to highlight the application of products



发布商品的模块
Product Release Modules

模块四：营销图

Module Four:
Marketing 

Picture



发布商品的模块：什么是营销图
What is a Marketing Picture

平台在导购营销场景下引用的产品图

A product photo referenced by the platform for marketing guidance
• 主要体现在无线端 It’s mainly for mobile customers
• 符合规范的营销图在导购场景有优先展示机会A qualified marketing photo has a better chance to 
be referenced by marketing guidance page



发布商品的模块：营销图的构成
Product Release Modules: Composition of Marketing Map

注意事项：Attention
1.图片格式只能是jpeg或png The picture format can only be JPEG or PNG
2.图片大小不能超过5MB Picture size cannot exceed 5MB
3.产品图必须是白底,横纵比例1:1（>像素800x800） 
The product drawing must have a white background with a horizontal and vertical scale of 1:1 (> 
800X800 pixels)
4.场景图必须是纯色底或实景底，横纵比例3:4（像素750x1000）
 The scene map must be solid color bottom or real scene bottom, with a horizontal and vertical 
scale of 3:4 (750x1000 pixels)

1.左图为1:1的产品白底图
The left figure is a 1:1 whitebackground of 
the product
2.右图为3:4的产品场景图
The right figure is a 3:4 product scenario



发布商品的模块：营销图的构成
Product Release Modules: Composition of Marketing Map

1.不要带有LOGO、水印、边框以及促销等信息 Do not present logo, 
watermark, outer frame, promotion info and other information



发布商品的模块：营销图的构成
Product Release Modules: Composition of Marketing Map

2.不出现违禁商品、政治和宗教等信息 

Contraband, political and religious information are prohibited 



发布商品的模块
Product Release Modules

模块五：视频
Module Five: 

Video



发布商品的模块：视频的位置和注意事项
Product Release Modules: the Position of Video and Attentions

注意事项 Attentions：
1.视频画面比例为1:1，3:4，9:16 the 
video screen ratio is 1:1, 3:4, 9:16
2.时长在30秒内，大小在2GB内
the length of the video is within 30 
seconds, the size is under 2GB 
3.视频的题材可以考虑以下几个方面 
consider the following tips for your 
video
n 产品细节和操作展示
product details and operating tips
n 产品生产过程展示
product production process
n 产品拆箱过程
product unpacking process
n 产品测试视频
product testing video
n 产品的用途、使用场景、效果
the purpose, scenario and effect of 
product
n 新旧产品、色差、材料差异对比等
new and old products, color 
difference, material difference, etc



发布商品的模块
Product Release Modules

模块六：属性
Module Six: 
Attributes



发布商品的模块：属性的展示位置
Product Release Modules: Position of Attributes Display



发布商品的模块：属性的作用
Product Release Modules: the Role of Attributes

1.平台默认属性
Platform Default 
Attributes
l 当买家按照属性分类搜索时

获得更多的曝光
buyers get more 
recommendations when 
searching by attribute

2.自定义属性
customized attribute
l 更精确的获得搜索曝光
get search recommendations 
more accurately



发布商品的模块
Product Release Modules

模块七：定价及库存
Module Seven:Pricing 

and Inventory



在前台展示的位置
Display Position 

发布商品的模块：定价和库存的构成
Product Release Modules: Composition of Pricing and Inventory



发布商品的模块：定价和库存的构成1
Product Release Modules: Composition of Pricing and Inventory 1

1.销售方式 Sale Methods
n 最小单位：按单件还是批量
Minimum unit: retail or wholesale
n 单件还是打包销售single or sets
n 每包（套）包含的件数
  number of items in each set

2.样式名称和图片 
style name and image
n 展示同一产品下不同的样式
show different styles of the 
same product
n 按商品主图的要求上传图片
upload pictures accoding to 
the requiements oof the main 
picture of the product

2

3

1

3.商品尺寸描述 discription of the 
size of product
n 清晰的尺码表可以帮助买家准

确选择商品
clear size table can help buyer choose 
products more accurately



发布商品的模块：定价和库存的构成2
Product Release Modules: Composition of Pricing and Inventory 2

选择发货地 
select the place of dispatch

选择销售国家
select the selling country

设
定
单
价

设
定
库
存
数

设
定
商
品
编
号

预
估
关
税

set the price
set inventory quantity

set product number

estimate the tariffs



发布商品的模块：定价和库存的构成2
Product Release Modules: Composition of Pricing and Inventory 2 Inventory

l 商品售价=成本/汇率*（1+利润率）/（1-平台费率）/（1-活动折扣）
product prices=cost/exchange rate*(1+profit rate)/(1-platform rate)/(1-discount)

n 成本：商品生产（进货）成本、国内（国际）运费、杂费等
cost: producing(purchasing)cost, domestic(international)freight, incidentals, etc
n 汇率exchange rate：本国货币与美元汇率exchange rate between local currency 

and US dollar
n 利润率profit rate：商品利润profit of product
n 平台费率platorm rate：订单成交时平台抽取的佣金commission extracted by the 

platform when a deal is done
n 活动折扣discount：店铺促销、平台活动时给予到买家的折扣 store promption and 

platform discount
l 例子：一件女士上衣重量0.6kg，进货价50元，国内运费5元，运费单价96元/kg，汇率为人民币:美元=7:1，利润率22%，平台费

佣金5%，活动折扣20%
ex: a woman’s coat weighs 0.6kg, the purchase price is 50 RMB, the domestic freight is 5 RMB, the international freight is 
96 RMB/kg, exchange rate is RMB:US doller=7:1, profit rate is 22%, platform rate is 5%, discount is 20%.
包邮价格 cost for free delivery
=（进货价+国内运费+国际运费）/汇率*（1+利润率）/（1-平台费率）/（1-活动折扣）
=   (purchase price+ domestic freight+international freight) / exchange rate* (1+profit rate) /(1-platform rate) /(1-discount)
=（50+5+0.6*96）/7*（1+22%）/（1-5%）/（1-20%）= ＄25.82

定价公式 Pricing Formula



1.参考竞争对手和类似产品的价格区间

1.Refer to the price ranges of competitors and similar products

• 利用公式算出价格后，要搜索平台上的同类商品价格进行对比

• Use the fomula to calculate the price, then search the platform for the price of similar 

products for comparison

2.为后续的营销成本留下价格空间

2. Leave room for subsequent marketing costs

• 常见的营销场景：店铺折扣、老会员优惠、平台大促、竞价排名等

• Common marketing strategy: store discounts, VIP prices, platform promtions, paid listing etc.

3.注意价格的尾数 Pay attention to the price mantissa
• $9.98 vs $10

设定价格的注意事项 
Considerations for Setting Prices

发布商品的模块：定价和库存的构成2
Product Release Modules: Composition of Pricing and Inventory 2 



发布商品的模块：定价和库存的构成3
Product Release Modules: Pricing and Inventory Composition3

1.不同国家可以有不同售价（针对性报价）
Different countries can make different prices(targeted quotation)

2.可以设定批发价
Can set wholesale prices

例：针对俄罗斯单独报价
ex: quotation for 
Russia



发布商品的模块
Product Release Modules

模块八：详情页
Module Eight: 
Details Page



发布商品的模块：详情页的操作模块和流程
Product Release Modules: Operation Modules and Processes for Details Page

1.PC端详情页面操作模块
   PC details page operation modules

2.无线端详情页面操作模块
wireless details page operation 
modules

1.主语言选择 main language selection

2.无线端模块选择和设计
wireless modules selection
 and design

3.导入无线端的内容
import wireless content



发布商品的模块：详情页的操作模块和流程
Product Release Modules: Operation Modules and Processes for Details Page

1.选择要编辑的模块
select themodule 
to edit

2.根据模块输入文本和图片
enter text and images 
according to the modules

3.保存或确认提交
save of submission comnfirm

无线端详情页操作模块
Wireless Deatail Pages Operation Modules



发布商品的模块：详情页包含的模块
Product Release Modules: Details Page Contains Modules

9 .物流优势和时效预估
logistic advantages and timeliness 
estimation
10. 产品包装 product packaging
11. 购物流程 shopping process
12. 付款方式 payment term
13. 退款政策 refund policy
14. 维修/维护方式 
repair/maintenance mode
15. 品牌故事 brand stories

1 .商店公告shop announcement
2 .相关营销related marketing
3 .产品介绍（图文并茂）products 
introduction(text and images)
4 .产品尺寸products’sizes
5. 产品的真实拍摄real shooting of the products
6. 产品细节products’details
7 .产品（或尺寸图）的建议测量方法measurment 
method suggestion (or measurment chart)
8 .用户反馈 users’feedback

注意事项 Attentions
1.详情页面需要充分展示商品和交易的细节，以促成买家下单。
Details page should fully displa the products and transaction details, toencourage buyers to order
2.上述模块作为参考模板，可根据自身产品情况进行增减。
The above modules serve as reference modules, could be changed according to real situations
3.可搜索平台类似商品的详情页面进行参考
can search the details page of similar products for reference  



发布商品的模块：详情页设计的原则
Product Release Modules: Details Page Design Principles

1.标题、主题和详情页页面必须相互匹配

Titles, subjects and the details page must match each other
2.设计前做好市场调研，分析买家的消费能力、消费偏好和需求痛点

Do market research before design, analyze buyers’ spending power, consumption preference and 
demands



发布商品的模块：详情页设计的原则
Product Release Modules: Details Page Design Principles

3.要给产品一个明确的定位，并针对相应的消费群体设计详情页

Give the product a clear positioning, and design the details page for the corresponding consumer 
groups



发布商品的模块：详情页设计的原则
Product Release Modules-Details Page Design Principles

4.充分挖掘并展示产品的卖点

fully explore and demonstrate the selling points of the product



发布商品的模块
Products Release Modules

模块九：包装及物流
Module 

Nine:Packaging 
and Logistics 



发布商品的模块：包装及物流板相关模块
Products Release Modules: Packaging and Logistics Modules

1.设置发货时间 
set the time of dispatch
• 以7天为例，收到买家订单付款后

的7天内要在平台填写发货信息
• the delivery information should be 

filled in the platform within 7 days 
after receiving the buyer’s payment

1.设置发货时间 set the time of dispatch

2.设置包装尺寸和重量
set package size and 
weight

2.设置包装尺寸和重量
set package size and weight
• 用以计算国际运费
 to calculate international freight
• 可勾选“自定义计重”让计费重

量更加准确 can select 
“customized weight” to make the 
weight charging more accurate

3.运费模板设置
feight module setting

4.服务模板设置
service module 
setting

3.运费模板设置 freight module setting
• 用以选定物流服务商
to choose logistics service providers
• 不同国家可选择不同的服务商
different countries can choose 
different service prividers

4.服务模板设置 service module setting
• 建议选择平台提供的新手模板即可 we 

recommend to select the 
beginner’s template provided by 
the platform



发布商品的模块：运费模板设置
Products Release Modules: Freight Template Setting

1.填写模板名称 
fill in the name of the template

2.选择合适的模板
select the suitable template

各模板的特点和差异 features and differences 
of each template
1.Basic：
• 适合重量轻、货值低的商品
suitable for light and low value products
• 没有目的国包裹投递信息
no package delivery information for 
destination country
2.Economy：
• 提供邮政简易挂号服务，有关键环节物流信息 

provide simple postal registration service, 
with key logistics information

• 可选服务商很少 minimal service provider 
options

3.Standard（建议suggest）：
• 包含邮政和专线服务includes postal and 

special line service
• 全程物流信息可以查询whole logistics 

information can be inquired
• 较多的物流服务商可选 more service 

provider options
4.Oversize：
快递服务，适合高货值产品 express service, 
suitable for high value products
5.Others：
自己提供物流方案 sellers provide their own 
logistics solutions



发布商品的模块：属性的作用
Product Release Module: Role of the Attribute

1.平台默认属性 
Platform Default Attribute
l 当买家按照属性分类搜索时获得更多

的曝光
Buyers get more recommendations 
when they search by attribute

2.自定义属性
Costomized Attribute
l 更精确的获得搜索曝光
Get search recommendations 
more accurately



发布商品的模块
Product Release Module

模块十：其它设置
Module Ten: Other 

Settings



发布商品的模块：其它设置
Product Release Module: Other Setting

设置库存扣减的方式，建议采用右边的“付款减库
存”set the method of inventory deduction, suggest 
to use the “after payment”on the right

是否支持支付宝 
whether supports Alipay

阅读平台交易和支付条款，并勾选
read the platform transaction and payment 
terms and check it

点击提交，发布商品
 click submit to release products



06.售前
Pre-sales



店铺装修模块 Shop Decoration Module

店铺装修的价值 Value of Shop Decoration

店铺的风格设计 Shop Style Design

店招 Shop Signs 

店铺的分类导航 Shop Classification Navigation



店铺装修 Shop Decoration 

模块一：店铺装修的价值
Module One: Value of 

Store Decoration



店铺装修的价值 Value of Shop Decoration

从买家的角度看到的店铺 shop page on buyer’s screen

店铺名控制在30个字符
shop names should 
within 30 characters

Logo要完整显示
Logo should be 
displayed completely

用深色或简单的底色做
店招
use dark or simple 
base colors



店铺装修的价值 Value of Shop Decoration

店铺装修的操作路径 Operation Pathway of Shop Decoration



店铺装修的价值 Value of Shop Decoration

店铺装修的操作路径 Operation Pathway of Shop Decoration



店铺装修的价值 Value of Shop Decoration
店铺装修的操作路径 Operation Pathway of Shop Decoration



店铺装修的价值 Value of Shop Decoration
店铺装修的操作路径 Operation Pathway of Shop Decoration



店铺装修 Shop Decoration

模块二：店铺的风格设计
Module Two: Shop 

Style Design



店铺的风格设计 Shop Style Design

1.分析竞品风格，提炼亮点

analyze the style of competing

products and refine the highlights

2.塑造店铺风格差异化

mould the shop style differentiation

如何设计店铺的风格 How to design the shop style?



店铺的风格设计  Shop Style Design

1.选择主题色系

choose a theme color scheme

关键词：黑白简约，运动风

Keywords: black and white, simple,

sports

2.图片展示与确定风格一致

the picture display should be consistent 

with the confirmed style

模特图/白底图/场景图

picture of models, white background and 

scenes

如何设计店铺的风格 How to design the shop style?



店铺的风格设计 Shop Style Design

1.提炼目标客户使用场景

refine usage scenarios for

target customers

2.营造沉浸式消费体验

create an immersive 

consumer experience
节日/活动大促 holiday/ activity 
promption

如何设计店铺的风格 How to design the shop style?



店铺的风格设计 Shop Style Design



店铺装修 Shop Decoration

模块三：店招
Module Three: Shop 

Signs



店铺装修—店铺导航 Shop Decoration: Shop Navigation

店铺导航栏的作用 Role of the Navigation Bar 

• 可以让到店的买家更方便的找到想要的商品，减少买家浏览时间，提高购物目
的性，促进交易完成 make it more convinient for buyers to find products they 
want, reduce buyers’ browsing time, improve buyers’ shopping purpose, 
facilitate transaction completion



店铺装修—店招的设计案例 
Shop Decoration-Design Case of Shop Signs

优点：1. 店铺logo  2.搜索框  3. 社交平台联系二维码 4.优势展示（发货快）
缺点：没有产品信息

优点：1. 店铺logo  2.产品信息  3. 大促活动时间 4.折扣
缺点：产品信息

优点：1. 店铺名称和logo  2.店铺slogan 3. 引导买家收藏



店铺装修—店招的设计案例
Shop Decoration-Design Case of Shop Signs

优点：1. 店铺名称和logo  2.产品信息 3. 搜索框 4.优惠信息 5.仓储物流 6.质保
Advanrages: 1. Shop name and logo 2. product information 3. search  
bar 4. special offers 5. warehouse logistics 6. qualiti guarantee 

店招制作几大要点 Tips for shop sign making 
l 店名（店铺logo）shop name (logo)
l 主营类目 main product categories
l 主推产品二维码 QR code for main recommended product 
l 优惠券 discount coupons
l 关键词搜索框 key word searching bar
l 大促活动、节假日活动的提示 notification of propmtions
l 店铺的客服服务、物流服务等 customer service and shipment service, etc



店铺装修—Banner及海报图常用版式
Shop Decoration-Common Formats of Banner and Poster

两栏式：左文右图或左图右文
Two columns: text on left and images on right or text on right and images on left

三栏式：中间文字 两边图片
three columns: text in the middle, images on the sides



店铺装修—Banner及海报图常用版式
Shop Decoration-Common Formats of Banner and Poster

上下式up and down type：上面文字 下面图片 text on the top, images below
                                            上面图片 下面文字 images on the top, images below

组合式1：模特+文字+图 combined type1: model+text+image



店铺装修—Banner及海报图常用版式
Shop Decoration-Common Formats of Banner and Poster

组合式2：两边模特+文字+图 combined type 2: model on sides+text+image

纯文字+背景图 pure text+ background image



店铺装修 Shop Decoration

模块四：店铺分类导航

Module Four：Shop 
Classification 

Navigation



店铺装修—店铺导航
Shop Decoration-Shop Navigation

店铺导航栏的作用 Role of Shop Navigation Bar

• 可以让到店的买家更方便的找到想要的商品，减少买家浏览时间，提高购物目
的性，促进交易完成 make it more convinient for buyers to find products they 
want, reduce buyers’ browsing time, improve buyers’ shopping purpose, facilitate 
transaction completion



07.售中
In Sale



查看订单状态 Check Order Status

已下单未付款，催客户付款
ordered but not paid, 
urge customer to pay

有纠纷的订单
orders in dispute

取消的订单
cancelled orders

批量导出订单



08.售后 
After Sale



退款与纠纷
Refunds and Disputes



物流订单状态查询
Shipment Order Status Inquiry



评价管理 
Evaluation Management



09.政策 
Policies



VAT



违规侵权 
Illegal infringement



10.促销 
Promotion



促销模块 Promotion Module

平台营销活动 

Platform Marketing Activities

店铺营销活动 

Shop Marketing Activities



促销模块 Promotion Module

平台营销活动 
Platform Marketing Activities



平台营销活动 Platform Marketing Activities

平台营销活动分类 Classification of Platform Marketing Activities

1.促销活动 Promotion 
• 大型促销活动 Large Scale Promotional Activities
• 日常促销活动 Daily Promotional Activities



平台营销活动 Platform Marketing Activities

平台营销活动分类 Platform Marketing Activities

2.频道活动 Channel Activity
• Super Deal、团购、试用等 Super Deal, Group purchase, Trial Phase, etc



平台营销活动 Platform Marketing Activities

平台营销活动后台

平台营销活动入口



平台营销活动 Platform Marketing Activities

平台营销活动后台 Backstage Platform Marketing Activities

选择某个某个活动点
进去后，可以根据条
件筛选出想参与的店
铺活动

After selecting an 
activity, you can 
filter out the 
store activities 
you want to 
participate in 
according to the 
requirements.结果显示0代表没有匹配的活动



平台营销活动 Platform Marketing Activities

平台营销活动后台 Backstage Platform Marketing Activities



平台营销活动 Platform Marketing Activities

平台营销活动后台 Backstage Platform Marketing Activities



平台营销活动 Platform Marketing Activities

平台营销活动后台 Backstage Platform Marketing Activities



平台营销活动 Platform Marketing Activities

平台营销活动后台 Backstage Platform Marketing Activities



小结 Summary

1.参与平台营销活动能获得更多的曝光和流量
Participating in platform marketing activities can gain more exposure 
and traffic for the shop.

2.越是大的活动，对卖家的要求越高。新手卖家需要定期
筛选看看有没有适合参与的平台活动。
The larger the activity, the higher the bar for the seller. Novice 
sellers need to be screened regularly to see if there are platform 
activities suitable for participation.

平台营销活动 Platform Marketing Activities



促销模块 Promotion Module

店铺营销活动
Store Marketing Activities



店铺营销活动 Shop Marketing Activities

店铺营销活动 Shop Marketing Activities

• 优惠券、折扣、满减等 Coupons, Discounts, Special Offer, etc



店铺营销活动 Shop Marketing Activities

店铺营销活动设置 Shop Marketing Activity Settings

设置活动名称 set activities name

设置活动时间 set activities time



店铺营销活动 Shop Marketing Activities

店铺营销活动设置 Shop Marketing Activity Settings

选择参加活动的商品



感谢观看
Thank you


